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About the Author
I write and illustrate books for kids, and I’ve sold about a quarter of a million copies 

since my first came out, even experiencing the thrill of making the San Francisco 

Chronicle’s bestseller list. Since 1998, I’ve created eight picture books and one 

illustrated novel for children, published by such fantastic houses as Harcourt, Inc., 

HarperCollins (Greenwillow), and Simon and Schuster (McElderry Books). I’ve learned 

a few things over the years from promoting these books, so whether you write for 

children or adults, fiction, nonfiction, picture books, or novels, 

you can benefit from the advice I’ve gathered. I seem to 

be missing a gene or something, because I actually 

enjoy the promotional process of my job. I’m hoping 

you can benefit from my malformation!

I’ve built what is now commonly called a “platform” 

through all my promotional efforts: my monthly 

appearances on the ABC affiliate show, “Good Morning, CT,” recommending great 

books for kids; I also produce Brain Burps About Books, a podcast about kidlit; I write a 

blog and a monthly newsletter; I’ve volunteered in a maximum security prison teaching 

Writing for Children; and over the last dozen years have presented and keynoted at 

schools, writing workshops, educational conferences, and fundraising galas. This year I 

http://www.BrainBurpsAboutBooks.com
http://www.BrainBurpsAboutBooks.com


served as a Cybils judge and have also judged the Golden Kite, smartwriters.com, and 

Frontiers in Writing awards. I’m on the Advisory Board for the Brooke Jackman 

Foundation, a literacy-based charity. I’ve even extended my reach by hosting webinars, 

which I then turned into digital product, available for download. Everything I’ve done, 

you can too, and in this book I tell you how!

Click

http://katiedavis.com/videos/
http://katiedavis.com/videos/


Introduction
This book started out because of my husband, Jerry. He’s a feature animation producer 

at Blue Sky Studios. He produced Robots and worked on lots of other fabulous 

animated movies including Toy Story, the first Ice Age, and my personal favorite, The 

Iron Giant.

In spring of 2009 he said to me, “There’s this guy at the office who, whenever I ask him 

for something, says ‘Yeah, yeah, I hear ya cluckin’, Big Chicken.’ I think there’s a picture 

book in that, and you should write it.”

I looked at him and said, “Yeah, yeah, I hear ya cluckin’, Big Chicken.” In other words, “I 

have my own books to work on, why don’t you write it?”

So he did. And he was kind enough to let me illustrate it. We called it Little Chicken’s Big 

Day. About six weeks before the publication date, I was walking to a local diner to meet 

fellow authors Sarah Darer Littman, Elise Broach, and Lena Roy for breakfast. As I 

walked, I listened to a podcast about how to create income online by a guy named Pat 

Flynn of SmartPassiveIncome.com. He was having a conversation with Cliff Ravenscraft 

http://www.youtube.com/watch?v=B4Y_4qv415Q
http://www.youtube.com/watch?v=B4Y_4qv415Q
http://www.youtube.com/watch?v=B4Y_4qv415Q
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commonly known as The Podcast Answerman, who is another big online business 

success story. Between listening to them and knowing I was on my way to meet my 

writer buds, I hit on the idea of writing a blog series. 

For years my friends had told me I should write a guide to promoting one’s books, but I 

wasn’t motivated. Now I had the first motivation I needed: a new book coming out and a 

new site and blog launching. I reached the diner early and scratched an outline on the 

back of the menu and this is where it landed me: a 30-article blog series called "30 Days 

to a Book Launch” aimed at helping others launch and promote their books. It was the 

backbone of my promotional campaign leading up to the publication of Little Chicken’s 

Big Day. 

And now those 30 articles are expanded, revised, rewritten, and collected here in e-

book form. 

There are a lot of reasons to promote one’s books. Another, more far reaching 

motivation I have is literacy. Because really, the whole point of promoting your books is 

to get more of them into the hands of a child who might fall in love with reading. Oh 

yeah, and the realistic goal of making an income from your books so you can keep 

doing it? Nothing wrong with that motivation because it’s a fantastic job!

http://katiedavis.com/blog/category/30-days-to-a-book-launch
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I’ve tried to make this entertaining as well as informative, so don’t expect just to read 

about how to push your book. I’ve learned a lot over the last (gulp!) 15 years in this 

business, and I’m going to share my lessons with you—the do’s-and-don’ts and my best 

ideas and strategies. You’ll find plans that have succeeded and some that have failed,  

stories and examples from other children’s writers and illustrators, those do’s and don’ts 

I just mentioned, and even homework assignments to help focus your efforts. I hope it 

helps you. 

My strongest belief is that whichever marketing efforts you embrace, it has to be from 

your heart. I’m offering a lot of options to pick from. Some of the tips will be fabulous for 

you right here and now, while others may come into play for your future books.  Every 

book you write has specific strengths and opportunities, after all. 

I know I wrote this before, but in case you missed it, I worked really hard on this book to 

give you the best possible and most professional information I could. I hope you will 

respect that and not share or distribute your copy. Though I love what I do, I still need to 

pay the rent, so to speak, so I hope you will respect that.



If you have any questions, 
I hope you’ll contact me via:

 Twitter 
 my Facebook page
a smart device (record a message)  
and email it to me 
my toll free hotline at 
888-522-1929 and leave a 
message

http://twitter.com/KatieDavisBurps
http://twitter.com/KatieDavisBurps
http://www.facebook.com/katiedavisburps
http://www.facebook.com/katiedavisburps
mailto:katiedavis@katiedavis.com?subject=email%20subject
mailto:katiedavis@katiedavis.com?subject=email%20subject


Chapter One

Plotting Your Strategy
Your manuscript is completed and in the hands of your editor. Or, if you’re publishing 

your book yourself (AKA, an indie writer), you’ve hopefully hired an editor and have 

formatted your work for the version you’re about to release. Are you at home, twiddling 

your thumbs, wondering what to do next? 

No! You are not. Or if you are, stop that this instant! You have work to do. After all, 

thousands of books are published every year. But this is your baby. You have this one. 

You can’t just throw that baby into a sea of books and hope it’ll swim rather than sink. 

You need to toss it a life vest to keep it afloat. 

That is the purpose of promoting your book. To get it noticed. To get people to buy it. To 

help it become a gigantic bestseller! 

But where to begin?

Step #1 – Budget



When I get an advance for a book, I always set aside a portion of that advance to use in 

promoting the book. This is not an option if you’re self-publishing, of course. Either way, 

you will have to decide for yourself what you’re willing to spend based on your own 

financial situation. There are many ways to save money, and I’ll share the ones I’ve 

found as we go through everything, but many of my suggestions will cost little to nothing 

except hard work. But your first step should be to decide what your budget is. Later, 

when you have more information, you can decide where to allocate that budget.

 

Step #2 – Think: Themes

Now it’s time to brainstorm ways to promote your particular book. One thing that helps 

me brainstorm is focusing on my book’s themes. Say you have a book about a dinosaur. 

Whom would you approach to spread the word about that book? Here are some of the 

jumping off points I came up with in one minute just by doing a Google search of the 

word “dinosaurs”:

Natural history museums

Dinosaur parks 

Flash card companies

Discovery Channel



Any expert discussed in an article about dinosaurs (for example, this one)

A chain of restaurants called Dinosaur Bar-B-Que (you could approach them to 

sell the book in their restaurants or offer to provide paper placemats with child-

friendly activities—on which you’d also include your URL and maybe even an 

image from your book)

Honolulu Community College Dinosaur Exhibit (they could sell your book in the 

gift shop)

Dinosaur National Monument in Utah and Colorado (again, gift shop possibilities)

Now, I will admit that some of these ideas may seem like small potatoes at first glance. 

But you never know where something might lead. The person at the community college 

may be about to start her new job at a comic company debuting a series about 

dinosaurs and will be looking for content. You just never know. 

For Little Chicken’s Big Day, I searched chickens and made contact with egg carton 

companies who have gift shops on their websites. I also found a ton of articles on 

raising backyard chickens, which apparently is the hot new(ish) rage.  

Backyardchickens.com has over 40,000 members. For a book about a cute little chicken 

that seems to me like a great place to connect!

Step #3 – Outlining 

http://%22http://www.washingtonpost.com/wp-dyn/content/article/2011/03/07/AR2011030704285.html
http://%22http://www.washingtonpost.com/wp-dyn/content/article/2011/03/07/AR2011030704285.html
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Now you outline (or mindmap) your ideas. 

Do it in whatever format works for you, but just to clarify, there is a difference between 

mindmapping and outlining. An outline is linear whereas mindmaps focus on the central 

idea and have other ideas springing from them organically. Even though I’m a visually 

thinking person, I needed text to help me focus on the original blog series, but the 

image in this article illustrates another way to get your ideas down in a mindmap. 

Whatever technique you use, I want you to write down everything you can think of to 

market this book. Your categories could include: 

Web presence

Social media

TV

Radio

Appearances

Video

Reaching the influencers

Tie-ins

Giveaways

Niche marketing

Special sales

http://www.http://live-the-solution.com/mindmaps/
http://www.http://live-the-solution.com/mindmaps/


Think of every connection you have: Do you have a non-fiction picture book about 

woodpeckers? Stop by the local nature preserve or Audubon chapter and see if they 

need a speaker at their next meeting (you would sign your books after your 

presentation). Is your book about a kid who loves ice cream? Visit your local ice cream 

parlor and start up a conversation with the manager or owner. Maybe you can have a 

signing there or perhaps they’ll donate a coupon for a local bookstore’s customers in a 

reciprocal campaign. 

It’s all about connecting—with people. Imagine it’s 150 years ago. You go down to the 

general store to promote your new book on, say, unusual vegetables. Do you just tack a 

flyer on the door to the store, or do you go in and start a conversation with the 

shopkeeper, thereby learning about his kids who will not eat root vegetables, so you tell 

him about turnips, featured in your book. Next thing you know, he’s told every parent 

that walks into his store about turnips (a vegetable many still don’t know!) And then you 

have a signing at that general store, and all those parents come and buy your book.

That was social media, circa Way Back When. You connected with the shopkeeper. 

Same thing applies now, only online. You don’t just ask for a link to a site, or follow a 

Twitter name, which is the tacking-the-flyer on the door tactic. You have conversations 

with people. Remember that the operative word in social media is social. 



Here’s an example of turning connections into promotional opportunities. My husband 

and I had our launch party for Little Chicken’s Big Day at R.J. Julia Booksellers in 

Madison, Connecticut, the day before Easter. To draw people in, I’d approached the 

owner of the movie theater across the street from the store, and he agreed to screen 

this book trailer (go here for more on book trailers) in the weeks leading up to our 

launch.

Click
I then approached the chamber of commerce to see if other merchants would like to 

donate gift certificates as prizes for a drawing at the launch party (see Chapter Thirteen: 

Mailing Lists). The bookstore itself offered a 10% discount on the purchase of the book 

http://www.youtube.com/watch?v=n2gN_8P9yts&feature=player_embedded
http://www.youtube.com/watch?v=n2gN_8P9yts&feature=player_embedded
http://www.youtube.com/watch?v=n2gN_8P9yts&feature=player_embedded
http://www.rjjulia.com/book/9781442414013
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in the days leading up to the launch, right through the party. I 

listed every donating store on a hangtag that we printed up and 

supplied to every merchant involved, which they then distributed 

to their customers. The reciprocity went on and on! 

Sounds like a success, doesn’t it? It was on some levels. All 

these were fantastic ideas that got the community involved, and 

I made great connections. Who knows where those will lead in 

the future? But every pro has its con, and I want you learn from 

my mistakes—or shall we more kindly say “lessons”?

A launch party isn’t always the best way to promote your book. For more on this, read 

my pros and cons (and there are a lot of cons!) in Chapter Twenty-five: Launch Parties. 

You know more people than you think. I promise. Once you start brainstorming, lots of 

ideas will come to you. Remember not to self-edit or call any idea stupid. You never 

know how one thing will connect with another! Show your list to your friends or family 

and see what they come up with, too. 



To help you organize your thoughts, go to mindmeister.com and mindmap all you’ve 

written down to get a better flow of everything. Here is the mindmap I made for my blog 

series. 

Step #4 –Who’s on your team?

Sure, it’s called “self-promotion,” but you don’t have to do this by yourself. Create a 

team. There are different ways to do this.

http://www.mindmeister.com
http://www.mindmeister.com


If you feel shy, or stuck, or scared, or simply not disciplined enough to do this on your 

own, get together with one or more friends for a brainstorming session. These can be 

folks who focus on your book alone, or they can be fellow authors interested in pooling 

resources to promote their books alongside yours. Be sure to enlist the one person who 

is just as invested in the success of this book as you are: your author (if you’re the 

illustrator) or your illustrator (if you’re the author). 

Another thing you can do is team brainstorming. This can be done online via Skype or in 

person. You can even do a private “tweet chat” brainstorm session (see more on tweet 

chats in Chapter Five: I’m a Twitter Twit!). Bouncing ideas off other people can be great 

fun. Choose a (cheer)leader for the group, a positive person who will not only keep the 

group focused (have you ever seen a group of writers stay on topic?!) but will remind 

everyone that there are no stupid ideas. Everyone should keep notes because it’s 

easier to riff on ideas when they’re right in front of you. It might also be a good idea to 

take turns keeping group notes on a bulletin board, a Smart Board, or a shared screen. 

It’ll make sure everyone is on the same page and has a shared focus.

You’ve already decided your basic budget prior to the brainstorming. If your group 

consists of other authors looking to promote their books too, now is the time to see if the 

group can pool resources to extend their reach and score better prices for everyone’s 

projects. Author Betsy Franco teamed up with her illustrator, Michael Wertz, for their 

http://www.betsyfranco.com
http://www.betsyfranco.com


picture book A Dazzling Display of Dogs. They launched the book in a joint launch party 

at Diesel Books and shared the pre-promotion work: “We both announced the event on 

Facebook, using an invitation he designed. Then we tweeted about it and retweeted 

each other’s tweets. He created a fan page and made me co-manager of the page. We 

both have email mailing lists and listservs that we notified.”

By joining forces, Betsy and Michael not only gained partners to lean on, they expanded 

their talent and their connections by two. Imagine if you joined forces with a whole group 

of fellow authors and illustrators, like the group that called themselves “Class of 2K7.”

Mini Interview with 
Eric Luper and Carrie Harris

Eric Luper was part of the debut marketing group 2K7 and is the author of Seth 

Baumgartner’s Love Manifesto and Jeremy Bender vs. The Cupcake Cadets.

Eric, how did the group start? 

Greg Fishbone really spearheaded the whole concept. I was but a foot soldier.

http://www.amazon.com/gp/product/1582463433/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=1582463433
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Was it effective?

I am confident that as a group we got attention within the industry that individually we 

would not have gotten. However, we were all debut authors. Determining whether it was 

effective when it comes to book sales is really impossible. And different members 

achieved different levels of success with their books (and different types of success). I 

can tell you that it was extremely helpful to share experiences with a group of first-

timers and I made friendships that last to this day. 

What was the best thing about being a part of this group? 

The best part about being part of “Class of 2k7” was experiencing the community of 

debut authors as I was going through the release of my first book. We were able to 

share ideas with each other as well as the ups and downs of putting a first book out into 

the world.  

The worst? 

Whenever you put 20 or so people into a decision-making situation, you get 

disagreements. The good news is that we’re all adults with the same goals in mind. 

Although making decisions was sometimes a bit time-consuming, we made some great 

choices that, I believe, helped all of us. 

Carrie Harris, was a part of 2k11, and the author of her debut book, Bad Taste In Boys.

http://carrieharrisbooks.com
http://carrieharrisbooks.com
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So Carrie, was it effective?

Absolutely! The reality is that there are a lot of different things that authors can do to get 

the word out about their books—so many, in fact, that it’s impossible for one person to 

do them all! And it’s a real benefit to have a variety of skills and expertise in the group. 

We have people who are more Internet savvy, group speakers, people who have done 

print materials … you know that saying that “two heads are better than one”? It’s a 

cliché for a REASON!

Did you have a limit on the number of people you wanted to have in the group, 

and why?

We didn’t want to get any bigger than 25, but luckily we didn’t have to turn people away 

because of group size. Mostly it’s a logistic thing—it’s tough to fit all those book covers 

onto a single bookmark, for example. And it’s also a lot harder to run group-wise. 

Because we are a paid marketing group, it’s important to get group consensus for all 

our expenditures, and after a certain point, that gets really tough to juggle.

What was the best thing about being a part of this group?

I know the cliché answer is “the people,” but it’s true! Marketing a debut is a scary, scary 

thing, and there are no right answers on how to do it. (Although there certainly are some 

WRONG answers!) So there’s a real advantage in being able to bang around those 



ideas and combine your expertise, but it’s even better to be able to hold hands when 

you take the plunge. My 2k11 classmates are family to me. A very widespread, often 

silly, sometimes dysfunctional family. And I mean that in the best way possible.

The worst?

The reality is that the whole experience can sometimes get overwhelming. It’s like being 

stuck on a boat with a bunch of very emotional, highly stressed crew members, and 

there are no instructions on how to sail the boat, and the boat is surrounded by 

alligators, some of which are really nice, but there’s a small minority that are insane 

mutants that will bite your fingers off if you get too close. Or … um … something like 

that. It’s important to unplug every once in a while and come back refreshed, because 

otherwise it becomes a stressor instead of stress-relief.

Was it a financial teaming, or more of a logistical thing (i.e., one person is 

assigned to create a website, another to contact booksellers, etc.)?

Both, really. The 2k classes are paid groups, so we go into it knowing that we’re going to 

contribute financially to design a group website, create bookmarks and other swag, and 

so on. But again, that individual expertise really plays into organizing those products, 

getting the best deal, and in the case of things like the website, maintaining and 

maximizing them so that we get the most use out of them that we can!



What were the different jobs to market the books?

We split into three committees. One handles the marketing activities and swag; another 

developed and maintains our online presence, including the website, blog, Twitter, and 

Facebook, and the final group does all of our in-person events. One thing we found is 

that there’s overlap no matter how you slice it, so communication between the groups is 

really important. Our executive committee split up among all the committees and helped 

to make sure that the lines of communication remained open, and that was really 

invaluable for us.

Thanks, guys!

So now you know the first steps to take in strategizing your self-promotion. It’s time to 

get to work! Go do some storming of the brain, and in the next chapter I’ll cover your 

online presence.



Homework

Go Forth and Conquer!
Get a piece of paper. Yes, that stuff made from trees. Get your favorite writing utensil. 

Fill in the blanks to the following:

1.  My book is about:

2.  People interested in this subject are people who:

3.  Three things that are unique about my book:

4.  Niche areas/sites/communities where I can market my book:



Chapter Two

Are You Out of Print? 
Or Are You a Bestseller?

Around January 2010, I was invited to be on a panel to be held at Rutgers University the 

following October. I was very honored, but it was about social media. At the time I 

thought, “Nooooo! Now I’m going to have to do Twitter! But I don’t want tooooo!” I went 

into it kicking and screaming. I had no interest in reading someone’s tweeting about 

whether they should buy fat free or lite mayonnaise. I thought 

Twitter was stupid. 

Now on my site you can find a digital 

download of a webinar I hosted entitled   

"I Hate Twitter and Nine Other Stupid 

Things To Stop Saying and Start 

Enhancing Your Career Through Social 

Media.”  Basically, it demystifies this whole “connecting with people online” thing. 

Remember, what’s the operative word in “social media?” Social! You do need to be 

involved online—even if you only pick one venue—because social media is no fad. 

Check out this video by Eric Qualman. 

http://katiedavis.com/products
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Did you watch it? It’s very sparkly and hypnotizing, right? So hypnotizing that it took me 

a few viewings to come to my senses and realize it doesn’t even matter whether the 

information is right or wrong, because the message the creator is putting out there has 

conveyed what it needs to—that it’s not if we get involved with social media, it’s how 

well we do it. And Eric does it very well. At the time of this writing, his various  “Social 

Media Revolution” videos have been viewed upwards of two million times (he has 

different updated versions). He has gotten his name out to all those millions of people. 

The reality is, these days people go online at the drop of a hat to investigate a topic or 

concern, to ask for book recommendations and share theirs, to Google a specific book 

and its author. They expect to find you there. And so you should be there—telling your 

story, on your own terms. About yourself, your image, your brand*. And you do that 

through your own website. Your behavior online tells your story, so ask yourself this: If 

you do not have an online presence, are you out of print? Don’t you want to be a 

bestseller? 

There are many places to buy a domain name, which is the address for your website, 

your URL. My domain name is KatieDavis.com. The company you buy your domain 

name from will host your website—that’s why it’s called a “web hosting company.” I have 

used godaddy.com as my host for many years because they have 24/7 phone help, 

making it easy to get someone on the other end. Another I’ve heard good things about 

http://www.KatieDavis.com
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is BlueHost. You can use any web host, of course. There are oodles of them. Just 

search “web hosting.” 

*Yes, I know you’re not a bottle of Coke. But you don’t have to be a soft drink to make 

yourself a recognizable figure in your own field. That’s all I’m saying. However, I do hate 

the word, too.



Homework

Go Get ’Em!
1. Choose where you want to buy your domain name.

2. Buy it!

3. And while you’re ordering your domain name, go ahead and buy a domain for 

every book title you have. 

4. Set them so that they forward to your main website. For example, we own   

littlechickensbigday.com but that forwards to the Little Chicken’s Big Day 

description page on my website. This way, anyone who looks up your book title 

will be sent directly to your website.

http://www.littlechickensbigday.com
http://www.littlechickensbigday.com
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Chapter Three

Where Are You?
Right about now I imagine you’re getting overwhelmed at all I’m throwing at you. But 

think of it this way: If someone handed you a triple-decker sandwich stuffed with layers 

of lettuce, mayo, turkey, tomatoes, and whatever else you love to nosh, would you stuff 

it all in your mouth at once? 

If you were my younger brother you might, but let’s not go there. You’d probably take a 

small bite so as not to choke, right? 

Embracing social media works the same way. There’s no need to freak out over the 

many choices on your virtual plate. We’ll just take a small bite and cover some basics, 

okay?

If you ask me (and by reading this you sort of are), you need to have some involvement 

in at least the following (and they are all extensively covered in future chapters):

1. Your own website. You must have your own website. ’Nuff said.



2.  SCBWI and/OR other supportive organizations

3. Twitter

4. A Facebook fan page

5. A blog that is integrated with, or at least linked to, your website

6. Possibly GOOGLE+ - is already a huge social media force to be reckoned with. 

See the Addendum for more info on Google+

That’s the minimum. You could, after you get the hang of social media, start a Tumblr 

account, get involved in GoodReads, start a YouTube channel, a Teachertube 

account ... the list could go on forever. But to start, stick to the six I list above. 

Now, I’ll talk about each one in depth in its own chapter, and I’ll also give a chapter on 

maximizing your SEO so that these basic items will really work hard for you, but you do 

need to have a little knowledge of SEO, so in the meantime, here is a mini-primer.

SEO stands for Search Engine Optimization. That is, the optimum way to get search 

engines to list you on the first page. Everyone wants to be at the top of a Google 

search, right? That much you know. But how to get there? There is no one formula, and 

it’s a difficult climb because Google’s algorithms continue to evolve. It used to be that 

traditional web results would be highly ranked, but “blended search” results mean that 

videos, pictures, and images are gaining more ground every day. So sites with videos 

http://WWW.SCBWI.ORG
http://WWW.SCBWI.ORG


can get higher rankings. Forrester Research found that “on the keywords for which 

Google offers video results, any given video in the index stands about a 50 times better 

chance of appearing on the first page of results than any given text page in the index.” 

In other words, having video on your site or blog makes it 50 times more likely to show 

up on the first page of a search using the keywords associated with your video.

But don’t freak out about video on your site yet. We’ll get there. First let’s get you some 

support, pals, writer buddies … lifelong friends.

http://blogs.forrester.com/interactive_marketing/2009/01/the-easiest-way.html
http://blogs.forrester.com/interactive_marketing/2009/01/the-easiest-way.html


Homework 

Tweet, Tweet!
Since Twitter is the one that seems to confound people the most, this assignment will be 

all Twitter, all the time. Or at least till the next homework. You’re just getting your toes 

wet.

1. Go to Twitter.

2. Fill in your name and email, password, and username (personally, I prefer names 

that have your name in it, as you want people to be able to easily tweet you.

3. Click “sign up” button.

4. It will take you to a page to set up your interests, but you want to go to the upper 

right corner where it has your username. 

5. Pull down the menu and go to settings and further set up there. Most important 

right now is your profile. 

6. Add your photo you use everywhere else, too (you want the consistency). This 

will be your avatar (an avatar is the image that represents you online (just like in 

the movie Avatar).

7. Tweet me at  @KatieDavisBurps and you get a gold star!  

http://www.twitter.com
http://www.twitter.com
http://twitter.com/KatieDavisBurps
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Chapter Four

Join Up!
There are many kinds of affiliations that cater to people who create children’s books. 

You’ll find a whole bunch listed below as well as reasons you should join up. But the 

most valuable to me, the best thing I ever did when I started working in this business—

actually before I starting working in this business—was to join the  Society of Children’s 

Book Writers and Illustrators (SCBWI). I’ve been touting them for years, because I feel 

that without that organization I never would have 

been published.  I made a 10 minute video tutorial that is available for download here. It 

includes information like 

how and why to create a dummy

how published authors and illustrators 

create dummies

how to “buy room” in your dummy for 

more space for your story

what to put into your dummy

whether or not to include art notes, and when you should

http://www.scbwi.org
http://www.scbwi.org
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I went to my first SCBWI conference in 1996, which was their 25th anniversary. The 

minute I walked in the door I felt like I finally knew why I was put on the planet. I’d been 

messing around with picture books for years, but it wasn’t until I learned the basics of 

what goes into a book dummy that I was able to organize my thoughts and create 

stories that worked. I’ve made literally dozens of friends and was published thanks to 

SCBWI.  

There are so many reasons to join various affiliations that I decided that this chapter 

should be more like a conference panel, so to that end I’ve included different authors’ 

input below. But there are also private, grassroots organizations too, like Book Artists, 

which is an email listserv that you must be invited to join. There’s also  e is for Book, 

which is a blog that members contribute to. Even though the blog benefits anyone 

interested in e-books, the listserv associated with the blog is limited to published 

children’s book authors and illustrators who’ve been invited in and who are focusing on 

e-books and book apps. We post links to articles, trade how-to information, and write 

blog posts about this rapidly changing area of publishing. It has been a great learning 

experience made much faster by joining forces with other authors.

As you’ll see from this prestigious group, no matter who you are, joining up is a benefit! 

Business and Networking

http://www.eisforbook.com
http://www.eisforbook.com


Jane Yolen: I was SCBWI’s second member ever, first regional director (New England), 

and ran the first regional conference. I have been on the Board of Directors since its 

inception despite twice trying to quit to let new blood in. I have to say that this is the 

premiere group for anyone wanting to write children’s (that includes young adult) books 

in the world. I have found friends, colleagues, beta readers, information, and help when 

I needed it.

 Loreen Leedy: The statewide and national conferences that I’ve attended or been a 

speaker for have offered information and inspiration generally not available anywhere 

else. The same is true for the Bulletin articles. Another big benefit has been meeting 

authors and illustrators in my area to meet up with.  The Picture Book Artists Association 

(PBAA) is an online group of published illustrators with a website and listserv. We trade 

stories and tips about the book biz and always have a group of experts to consult about 

art, design, software, or other issues that crop up.

Betsy Franco: SCBWI has made all the difference.  After attending the annual 

conference in Asilomar for the first time, I stopped feeling so isolated, had my basic 

questions answered, made friends, and was invited to a critique group.  Believe it or not, 

I’ve met every one of my editors at that conference, over the many years I’ve attended.

Author Advocacy 

http://janeyolen.com
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Betsy Franco: The Author's Guild enabled me to create a website that wasn’t hard to 

maintain or pay for.  Having a site got me connected online and led to Facebook and 

Twitter and other social media sites that I use to meet people, network, and promote my 

work.

Lee Wardlaw: This organization keeps me up to date on the latest legal proceedings 

within the writing community (e.g., Google settlement).  I’ve also taken advantage of 

their free backinprint.com program, which has allowed me to make available again two 

of my out-of-print novels.

Loreen Leedy: It’s an advocacy for published authors (of all types of books) with a 

quarterly bulletin packed with publishing-related articles. They offer free reviews of book 

contracts, among a variety of services.

Reading Associations

Lee Wardlaw: I keep up on the latest state-mandated curricula through the CRA 

(California Reading Association); I also attend and speak at their conferences. (Lee 

happens to list her own state’s reading association, but the International Reading 

Association (IRA) is in 60 countries and 1,000 chartered councils all around the world.)

http://www.betsyfranco.com
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Teaching Associations

Lee Wardlaw:  North American Montessori Teachers Association: I’m a certified 

Montessori teacher, so this organization keeps me up to date on the types of books the 

teachers are using in their programs. 

Children’s Literature Council of Southern California: This organization has mostly 

teachers and librarians as its members; their newsletter features info about new 

children’s books by Southern California authors, so it’s a great way to promote.  They 

also have a website that posts interviews and info about us authors who do school 

visits; this site is available to all educators.  I’ve gotten a lot of gigs through them.

National Council of Teachers of English (NCTE): The best thing about belonging to this 

organization is you get free access to every single article they’ve ever published in their 

journals. 

National Association for the Education of Young Children (NAEYC is often pronounced 

as Nacy, rhyming with lacy): This organization has a monthly journal that keeps me up-

to-date on the types of programs, curricula, and books being used in preschools across 

the country.  They also have a regional listserv where I can post info about book 

signings and other events.

http://www.leewardlaw.com
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Bookseller Associations

There are a few great organizations that gives you access to booksellers. I joined the  

American Booksellers Association (ABA), for example, which allows me to be on the 

listserv. I usually just like to be a fly on the wall and listen in on the conversations and 

have gotten a greater understanding of the other side of our business through my 

membership. I get to hear what the people who sell our books talk about in terms of 

books they love and what they’re doing for, say, a launch of a specific title. 

Betsy Franco is a member of the more local  Northern California Independent 

Booksellers Association (NCIBA). That way, Betsy says, “I can help my local 

independent bookstores.”

Did you know there are hundreds of books challenged every year? Thanks to the  

American Booksellers Foundation for Free Expression (ABFFE), more and more people 

are becoming aware of this after the ABFFE created Banned Books Week, held in the 

end of September every year (it’s the only national celebration of the freedom to read). 

This organization guards our free speech and stands behind books that are challenged 

and/or banned. Banned Books Week is also endorsed by the Center for the Book of the 

Library of Congress.
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Writing Conferences*

Different conferences have different requirements to attend. Some admit writers of 

many levels, and offer varying workshops and seminars, and others only accept 

published authors. Often self-published or indie authors are not accepted in. *See 

"Honing Your Craft" in for listings.

Marketing Groups

Remember 2k7? Kay Winters has a group like that!

Kay Winters: I joined a grass roots marketing group of friends. We called it Savvy 

Marketeers—a marketing group that meets on a regular basis to discuss marketing 

strategies. I find that all these groups add their own special qualities to the life of a 

children’s book author. We work in a very isolated situation, and these contacts are 

essential professionally, socially, and emotionally.

Canadian Organizations

Marsha Skrypuch: If you do school and library visits, it’s a good idea to join the  Writers’ 

Union of Canada because they have grants and subsidies for their members who do 

visits. The Union has also advocated on our behalf in terms of class action suits, 

http://www.kaywinters.com/
http://www.kaywinters.com/
http://calla2.com/
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copyright, and e-book issues. CANSCAIP is the Canadian Society of Children’s Authors 

Illustrators and Performers. I have belonged to this organization for 15 years, and it is 

very professional. I began the CANSCAIP listserv in 1998 and have run it ever since. To 

be a CANSCAIP member one must be published as a children’s author or illustrator or 

be a paid performer. There is a “friend” membership as well, but only full members can 

participate in the listserv, and it is informative and collegial. CANSCAIP does not 

advocate like the Writers’ Union, but it is fantastic for networking and information.

There is also The Canadian Authors Association which was suggested by Karleen 

Bradford.

http://www.canscaip.org/
http://www.canscaip.org/
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Homework

For Members Only
1. Pick two organizations, go to their websites and read up.

2. Join!

3. Contact some writer friends and create your own group.



Chapter Five 

I’m a Twitter Twit!
You are not a twit. You just don’t get it yet. I didn’t either, and it took a lot of friends’ 

explanations— and watching and exploring—to really become familiar with Twitter. Then 

a couple of exciting things happened, and I realized 

what a very powerful tool Twitter is for one’s 

business. So if you are like me and hate 

the thought of tweeting, keep your mind 

open to the possibilities and continue 

reading!

"

Lots of people wonder why they need to 

tweet if they’re already posting on Facebook. 

Fair question. The key difference between 

Facebook and Twitter is access. On Facebook, 

you must be invited (or in Facebook parlance, 

“friended”) to be part of the conversation. On Twitter, 

anyone can “listen” in. You can “talk” to any celebrity if you want—and the rest of the 

world can read it. Sometimes you will even be answered by that celeb. For example, I 
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was about to give a speech introducing Twila Liggett, the founder of Reading Rainbow. I 

tweeted to Levar Burton, asking if he'd like to add anything and he did! It was a great 

little moment in the speech. You can “follow” the President of the United States’ tweets if 

you want, or the Queen of England’s, or your favorite author’s. If they’re on Twitter, you 

can read their updates at any time.

When you sign up for a Twitter account, you’ll choose a user name with the @ symbol 

preceding it, and that’s how people find you. I am @KatieDavisBurps, so chosen 

because it incorporates the name of my podcast Brain Burps About Books and my own 

name.

Once you set up your account, upload an image to identify yourself—this will be your 

“avatar.” I believe in using the same avatar for every account you have, from your 

website to your Facebook to your Twitter, and now, to your Google+. My bio picture 

hangs on the wall of my site’s header and I use it everywhere. When you have that 

consistency, people will start to recognize you from your various interactions, and you’ll 

be making connections—and branding yourself. As much as I personally dislike the 

term, that is brand-building. If you’re aghast at the idea of your mug showing up all over 

the Internet, then upload the cover of your book. Personally, I like to see a person’s face 

as his or her avatar because that makes the online connection more personal. Don’t use 

someone else’s image, like a movie star. Sure, that can be funny for a minute and for 
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some of your readers/followers/Facebook friends, but it can easily backfire and turn 

people off. They feel like there’s a bait-and-switch going on, like they can’t connect with 

the real you. Don’t risk losing a connection. Heck, you’re going to need an author photo 

eventually anyway—it’s part of the book biz.

Aggregators

You do not have to tweet only through Twitter.com. There are applications you can use 

such as Tweetdeck and Hootsuite  (called “aggregators”) that will bring the tweets of 

those you follow (called your “tweeps,” or Twitter friends) into a column, or “stream,” in a 

different way than Twitter, and you may prefer that. 

These applications are being updated and changed all the time. I used to hate the 

Twitter iPhone app, and now I love it. I alternatively use Tweetdeck and Hootsuite to 

read my streams. Tweetdeck is an application you can download and use on your 

computer; you have to log into the Hootsuite website to access it. If you’re on a Mac and 

look at your Activity Monitor (found in “Utilities”), you’ll see that Tweetdeck can utilize a 

large percentage of your computer’s space, causing it to slow down. That’s a definite 

downside to Tweetdeck. A great benefit of these services is that you can post to 

Facebook, Myspace, LinkedIn, or other social media sites from a single place, thereby 

saving time. No jumping around from website to website.
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Hashtags
The hashtag (what the world used to call “the number sign”) placed before a word is like 

an address to a party. For example, if I tweet about a revision I’m struggling with and put 

a hashtag in front of it (#iamwriting), everyone who has a stream called #iamwriting will 

see that tweet. The more time you spend on Twitter, the more familiar you’ll become 

with the popular streams. 

Hashtags are particularly 

useful at a conference. If 

you’re not at, say, ALA 

(the American Library 

Association’s national 

conference), you can 

follow along with what’s 

happening via the 

hashtag, which was 

#ALA11 in 2011.

Click here to find a comprehensive schedule of 
chats. Here’s a list of some of the chats I find 
particularly useful for children’s book creators. 
(All times ET, and usually last an hour.)

#agencychat: Fridays, 2:00 pm

#bookmarket: Thursdays, 4:00 pm

#followreader: Fridays, 4:00 pm (Thursdays in summer.)

#KidlitPRChat: First Wednesday of the month, 6:00 pm

#kidlitchat: Tuesdays, 9:00 pm

#litchat: Mondays, Wednesdays, Fridays, 4:00 pm

#pblitchat Sundays 9:30 pm

#poetry: Thursdays, 9:00 pm

#queryday: No set schedule

#scifichat: Fridays, 2:00 pm

#writechat: Sundays, 3:00pm

#writersmovement: Saturdays, 6:00 pm

#yalitchat: Wednesdays, 9:00 pm
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Tweetchats

Hashtags also enable “tweetchats,” which are twitter discussions about a single subject.  

There are hundreds of 

tweetchats going on 

all the time, with 

international 

attendees. It’s one of 

the exciting things 

about Twitter—

connecting 

instantaneously to 

people around the 

globe!  I'll go into 

specifics in a sec, but 

I want to tell you the 

advantage of a 

tweetchat first. When 

you join a tweetchat 

it's like all the attendees are at the same party, with the hashtag being the address. That 

When I asked Paul O. Zelinksy 

if I could quote him, he wrote back:

          “Relating to what you said in the quote, about three 

weeks ago I came across a Twitter hashtag group, 

#kidlitart, which meets on Thursdays and is full of 

illustrators talking. It didn’t seem like a useful thing 

in promotional terms, but it was fun and fast-paced 

and really put my iPod Touch typing to the test. And 

at the end of it I got a bunch of new Twitter 

followers, so that was good.

          “My Twitter list is not very big, but it’s a lot bigger 

than the zero where it started, and I would think the 

growth ought to accelerate just because having more 

followers means being seen by even more potential 

followers, right?”
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hashtag is the subject, and you're all talking about the same thing for about an hour. So 

in the weekly #kinderchat tweetchat, started by kindergarten teachers Heidi Echternacht 

and Amy Murray some of the topics they've had in the past or will have are Professional 

Life: Working with Aides, Assistants, Paraprofessionals, or Play! or Classroom Life: 

finding the path to quiet in a room full of 5-year-olds.  #KidlitPRChat is a tweetchat that I 

created and co-host with Dianne de Las Casas and Elizabeth O. Dulemba. It's a 

monthly chat held every Wednesday from 6pm - 7pm ET. We choose a topic and 

everyone contributes their ideas, tips and advice. You can generate more followers and 

find new interesting people to follow, too.

 It is really hard to imagine how all this tweeting works and how it is a business tool if 

you haven’t seen it in action. Recently, I was touting the virtues of Twitter to illustrator 

Paul O. Zelinsky when he commented, “Yes, but it’s better for young adult authors, 

right? It’s not much use to picture book people.” Not so! Twitter is for everybody. I told 

Paul about the Monday night tweetchat I talked about above, called #kinderchat - the 

perfect place for a picture book author and/or illustrator to visit, since it's attended by 

kindergarten teachers, authors, librarians, reading specialists and others. That’s Twitter 

at its best. 

I like to use Tweetchat as a “chat enabler.” All I have to do is enter the name of the 

hashtag at the top and every single tweet that comes through with that hashtag will be 

visible to me. It’s a live, often fast-paced discussion on whatever that topic is, usually for 
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an hour. This is a good article about “How to Participate in Twitter chats.” You should 

also read this “Ode to Twitter” by Little Brown editor Alvina Ling.

Je ne comprend pas! (I still don’t get it!) 

Remember, you’re trying to learn a whole new 

language. Pretend you always wanted to learn 

French. Would you walk into the first 

class and expect to converse the same 

day? No. You would listen, you would 

study the language, and then you might try 

to have a conversation. Just because lots of 

other people are speaking a language you don’t 

understand doesn’t mean you can’t speak it. It only 

means you don’t speak it yet.

Go to Twitter and follow the steps to set up your account. Then explore, read people’s 

tweets, follow people who are saying interesting things. Don’t put pressure on yourself 

to participate; just stand on the sidelines and observe.

You will need to know the mechanics of how a tweet is read. Here is a concise 

explanation, courtesy of Greg Pincus’s blog The Happy Accident. I also highly 
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recommend you follow his blog. Not only is Greg a swell guy, but he’s truly 

knowledgeable about pretty much everything to do with social media and kidlit.

Then, when you feel comfortable, go ahead and get involved. You’ll start connecting 

with people sooner than you think. They’ll follow you if they think you’re informative, 

funny, or just like your style. Twitter is an incredibly powerful tool. Above all, have fun 

with it. If you’re not enjoying it, don’t do it! 
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What if  I Make a Mistake?

I have good news and I have bad news. 

The bad news is, you will make 

mistakes. You will tweet something you 

didn’t mean to, or you will make a 

social media faux pas. The good 

news is, there is so much going on in 

Twitter that your boo-boos will get buried 

very quickly. But to try to avoid the 

mistakes in the first place, here are a few 

Dos and Don’ts.

DO retweet other people’s good news. Reciprocity and support are always appreciated.

DON’T ask someone to follow you. It’s tacky and needy and puts the other person in an 

awkward position.

DO tweet about your successes. This is a promotional tool, after all. But …

DON’T tweet about your successes too often. Think of Twitter as a cocktail party, and 

then imagine being cornered by some guy who just brags about himself or talks about 
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all the great stuff he’s doing. Not good. Some people quote formulas for how often you 

should tweet about yourself, such as “only talk about yourself in 3 of every 15 tweets.” 

DO be informative. Share facts, relevant news, or links to articles or blogs that offer 

useful information.

DON’T be boring! Just ask yourself whether anyone really needs to know that you’re 

waiting on line at the DMV? Unless you make it funny.

Teacher Librarian and Technology Specialist Shannon Miller has 
tweeted about so many things I’ve found useful that I saved her 
tweets or emailed them to myself for further investigation. Her 
tweet about making the perfect screencast was the catalyst for 
my Video FAQ series on my site, which ended up being a great 
way to help others and increase my Search Engine Optimization. 
(Read Chapter Twelve: Ways to Build Search Engine 
Optimization) Here are links to some of the best things she 
tweeted about:

Edmodo - Secure Social Learning Network for Teachers 
and Students
Books Have Many Futures : NPR
10 More Cool Things You Can Do With YouTube Videos
SUPER ideas....10 Google Forms for the Classroom
45 Essential Google Links from Google Ambassadors Blog
Top 20 Sites To Improve Your Twitter Experience
Make The Perfect Screencast With These 6 Great Tips
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Homework 

Tweet LOUDER!
1. Repeat three times out loud, “I am not a Twitter Twit.” 

2. If you haven’t already completed your homework from Chapter Three, go create 

a Twitter account.

3. If you have your Twitter account but haven’t uploaded your avatar, do it!

4. If you have no idea what to tweet about, RT (retweet) three other people. Go on. 

You can find the RT button. It’s usually a little arrow but just mouse over it and it 

should say.

5. If you still don’t know what to tweet, write three tweets about something 

interesting to other people but in another application, like Word, which can count 

your characters. You only get to use 140 characters in a tweet, including spaces. 

Copy and paste the tweet, hit send, and say out loud “I am not a Twitter Twit 

because I just tweeted. Yay, me!”

6. Repeat Step #1 while hopping on your left foot. 

7. Only kidding about the hopping.
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Chapter Six

Give More Than You Get 
and You’ll Get More Than You Give

Reciprocity is my absolute favorite word when it comes to social media. Pop quiz: What 

did I write in an earlier chapter? What is the operative word in “social media”? Answer: 

Social

Being social means being generous. After all, who wants to be social with someone 

who’s only all about him- or herself? I know it’s easy to be self-absorbed—I can trip on 

that flaw myself. But what I’ve found over the last few years is that I feel so much better 

when I promote other people. Here’s the kicker: When I started promoting others, they 

started promoting my work. Like most lessons, it all goes back to what you learned in 

kindergarten: Treat people the way you want to be treated. Just like in-person 

interaction, online interaction is all about “Do unto others.” 

Author Mitali Perkins stands as a great example of reciprocity. Yes, she is a wonderful 

marketer of her own books, but she also knows how to support other writers’ work. 

Personally, I think she’s a crazy genius. She’s so good at it that she created Twitter 

Book Birthday Parties. The day your book is born to the world—that is, the publication 
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day—everyone who is registered with the site will automatically tweet a happy birthday 

message to your book. That means that all of those folks’ followers will see your book 

being celebrated. Not only does it get your title in front of whole sets of new eyeballs, 

but it feels good to get a congrats on such a special day! In turn, you register with the 

site and tweet about others’ books on their book birthdays. You can set up your account 

so that it tweets the birthday wishes automatically if you like. What a time saver! 

So not only has Mitali set up this wonderful reciprocal book love for everyone else, she 

has also gotten some major press from her effort. I asked Mitali a few questions about 

her idea....

When and why did you get this idea? 

Last year, with our industry in so much flux, I was noticing that an author doesn’t get 

that much fuss on publication date—unless he or she is one of about a dozen huge 

names. For the rest of us, a book birthday can mean a quiet day at home in yoga pants, 

eating chocolate, and googling ourselves, with maybe a few congratulatory emails. But 

the release of a new book is *always* something to celebrate. Each story winging out 

into the world—especially into the hands and hearts of young readers—deserves a 

communal “HURRAH!” I decided to try tapping into the power of Twitter (since I’m an 

avid user) to spread the excitement about new books for kids, teens, and tweens.
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Can you give us any wonderful stories that came from Twitter Book Birthday 

Parties? 

Generally, authors have felt celebrated, and the word about their books has spread, 

which was my intention. One specific example is an author whose book birthday party 

happened to take place at the exact moment her next book was under consideration 

during an acquisitions meeting in New York. Someone at the meeting Googled her and 

discovered the party, and the marketing folks were convinced that this was an author 

who knew how to spread the buzz. My author buddy signed her contract the following 

week.

What kind of ripple effects have you experienced? Invitations, speaking, press? 

Katie, I honestly don’t know. I love social media and am sure the tools have greatly 

helped my writing career, but tracking the ripple effects can drive you nuts. The 

connections and community give me joy, so I indulge. With restraint, so that I can keep 

writing.

Mitali is showing restraint so I’ll brag for her:

Shelf Awareness reported on the parties on 9/29/09 with a piece by Jennifer M. Brown 

called Happy Book B’day to You, Tweet Tweet.

Publisher’s Weekly covered the parties with a lovely article by Judith Rosen on 8/13/09.
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School Library Journal featured a piece called, “Toasting New Titles on Twitter” on 

2/1/10.

Here are tweeted comments by authors who were feted on Mitali’s site:

Deborah Heiligman: (Cool Dog, School Dog) Biggest story for 

me on Twitter: #bookbday for Cool Dog, School Dog. I had to 

upgrade my website ’cause of traffic!

Mary Pearson (The Miles Between: Usually pub day is pretty quiet but 

with #bookbday I felt like a brass band had shown up at my door to 

help me celebrate. I’m still smiling.

Jennifer Brown (Hate List): I was blown away by my #bookbday! So 

many well-wishes, so many great new followers! It was a real party & 

made my big day even more special.

How to Promote Your Children's Book

katiedavis.com  58

http://www.schoollibraryjournal.com/article/CA6716598.html
http://www.schoollibraryjournal.com/article/CA6716598.html
http://twitter.com/dheiligman
http://twitter.com/dheiligman
http://www.amazon.com/gp/product/0761455612/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0761455612
http://www.amazon.com/gp/product/0761455612/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0761455612
http://www.amazon.com/gp/product/0761455612/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0761455612
http://www.amazon.com/gp/product/0761455612/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0761455612
http://livepage.apple.com/
http://livepage.apple.com/
http://www.amazon.com/gp/product/0312659261/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=0312659261
http://www.amazon.com/gp/product/0312659261/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=0312659261
http://twitter.com/jennifunny
http://twitter.com/jennifunny
http://www.amazon.com/gp/product/0316041459/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0316041459
http://www.amazon.com/gp/product/0316041459/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0316041459
http://www.katiedavis.com
http://www.katiedavis.com


John Lechner (The Clever Stick): #Bookbday was a great 

experience. The supportive tweets from friends and strangers 

were so wonderful & helped spread the word about my book.

Eric Luper (Bug Boy): Usually launch day is a quiet Tuesday, but 

thanks to #bookbday, it was exciting and action-packed!

Kate Messner (The Brilliant Fall of Gianna Z.): Went hiking in the 

Adirondacks to celebrate my book’s release day and returned home to 

an explosion of happy #bookbday messages! I loved sharing the day 

and having that connection with readers and other writers.
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Don’t forget me! Little Chicken’s Big Day had a Twitter Book 

Birthday Party. Aside from how amazing it felt to get a bazillion 

congratulations tweets, because of happy #bookbday I had 666 

hits on my site that day. My average prior to that day had been 

216 hits per day. Although my numbers did drop down a bit after that, my average 

number continued to be high because people had found my site useful and decided to 

keep coming back. That’s successful promoting. 
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Homework 

Happy Book Birthday!
1. Go here and join the fun! Who doesn’t love a party?
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Chapter Seven

Being Selfishly Unselfish
Before I learned to think globally, I pretty much only focused on my own books and how 

I could get them some press or get the word out on my work in general. It was definitely 

more difficult to promote other books as easily as it is now, what with “like” buttons, the 

ability to retweet someone’s good news, and other technology, but no excuses! When I 

concentrated only on my own interests, I bored my own self after a while, and I’m sure I 

bored other people way before that point! When I 

stopped being so self-involved and began looking 

outward, I started making deeper connections, which 

led to more fulfillment professionally and personally. 

Ironically, that created more opportunities for me. For 

example, one connection led to my being invited to 

appear on a morning program viewed throughout 

the state of Connecticut, called, “Good Morning, CT,” to talk about my newest book at 

the time, Kindergarten Rocks! The show went well, so I sent a proposal to the producer 

pitching a regular segment in which I would recommend children’s books. She liked the 

idea, and now I appear monthly on the show. 
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Here are some of the benefits I’ve experienced since I chose to look outward instead of 

inward:

•  I feel good spreading the gospel of children’s literature and supporting literacy. 

(That could actually go under the heading of “selfish,” because I am the one 

getting the warm fuzzy. But since other people are benefiting too, I’ll selfishly list 

it here!) 

• Great books are getting some public lovin’.

• Other authors are being promoted.

• I get links to my site, or reviews on my podcast app in iTunes, or 

recommendations to include in my newsletter.

• The show generates videos that provide SEO for my site.

• Appearing on television has boosted my confidence about speaking publicly and 

led to paid speaking engagements and keynote addresses.

Maybe you don’t need reminding like I did, but connecting with people rather than 

shoving your book in someone’s face is the way to go. And when you do connect, be 

genuine about it. Be who you are and be sincerely interested in the people you’re 

connecting with. Don’t follow someone on Twitter just because you hope he or she will 

get you something. That goes for anyone you “friend” on Facebook or Google+, or 

whatever the latest social media thing is, whether it’s an editor or agent or another writer 

or an illustrator you admire. 
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At the same time, let’s not be naïve. Making connections online is a way to further your 

career. Just be honest about what you’re doing, and don’t be a used car salesman 

(apologies to used car salespeople everywhere). Here’s an example of what not to do 

and why: I was in a Twitter exchange with Kate Messner (or as I like to call her, the 

Skype Goddess—more about that later) about how we’d see each other soon at a book 

festival. Someone tweeted me in the middle of it with the message, “Bummer. Went to 

DM you but could not.” A “DM” is a direct message—a private tweet, available only if the 

recipient is following the sender. The “interrupter” was not someone I followed. Thinking 

this person wanted to give me information about the festival, I pressed the “Follow” 

button and then asked her, “What was it you wanted to tell me?” She wrote back, 

“Nothing important! Only that I can’t make any promises, but if you followed back I’d try 

to go on being witty.” Not cool to do a bait and switch, though it did give me this story to 

tell you! It made me angry—even more so because it turned out she wasn’t witty in the 

first place! To my way of thinking, she had no interest in making a real connection or 

even having an honest dialogue. She tricked me into following her rather than engaging 

me with genuine interest. Think I’d buy her book or spread the word about it if she were 

an author? 

Just remember to take the effort to think of others. If someone links you, link them back. 

Comment on blogs, like their Facebook page, and repay the kindness. If someone does 
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something nice for you or for your book, thank them publicly and include the link to their 

site. No one, I don’t care how big they are, gets too many thanks or compliments. 

Saying something nice makes people feel good. How can that be a bad thing?
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Homework

Say Thank You!
1. Make a list of people who have promoted your books, hosted you at an event, 

given you a critique, or just helped or supported you in some way. This could 

have been even without their realizing they helped you (i.e., praising a blog you 

follow). 

2. Do something nice for those people. 
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Chapter Eight

Your Website and What’s Wrong with It
As I was writing this chapter, I found out something awesome that I’m particularly 

excited to share with you. I’ll let you know when you get to it. 

Whether you’re an author with a website that has looked the same forever or are new to 

website mastery, everyone needs help. All websites are not created equal! 

Up to early 2011, I had an awful site. Well, not awful but it was doing me no good. A little 

preface so you know I know what the heck I’m about to tell you!

I had always done my own sites through WYSIWYG (What You See Is What You Get) 

applications, and then in 2007 decided to actually pay someone to do my site. I’m a 

professional, I reasoned, and I needed something really fab to enhance and support my 

career. I found a programmer and together we designed a very sparkly and dazzling all-

Flash site. It was animated and fun, and I got compliments on it almost daily, right up 

through early 2011!
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Now, I’ve got a pretty good gut instinct, and as we created this site I knew in the pit of 

my stomach something wasn’t good. I had a fear about this fabulous site because I was 

unable to update it. I thought, “I know! I’ll jam-pack it full of stuff so I won’t have to 

update it!” This was a completely ridiculous notion, considering how fast our online lives 

move and all the new things that would surely be happening in my career. But I didn’t 

listen to my gut. I went with the dazzlicious site and then kept it that way from 2007 to 

2011. 2007 ... in internet years that’s roughly when the Flintstones were still eating 

Brontosaurus burgers in Bedrock.

But the gut feeling didn’t go away. Knowing what an enormous job revamping a site is, I 

ignored it. But finally, because of the Little Chicken’s Big Day publication in April 2011, I 

decided it was time. I’d been hearing a lot of good stuff about WordPress. I knew it 

would allow me to easily update when I needed to. Even better, I knew I could have my 

blog within my WordPress website, which meant visitors wouldn’t be sent all over the 

Internet for my content. Before, I had to send folks to Blogger where my blog lived, 

which was separate from my site. That created a problem when I was promoting: Where 

do I point people, to my site or to my blog? Now I’d just one destination. WordPress it 

would be.

There’s a decision that every author must make for him- or herself and that’s how you 

will create your new site. You can spend some money to hire someone, you can hire 

How to Promote Your Children's Book

katiedavis.com  68

http://www.amazon.com/gp/product/1442414014/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=1442414014
http://www.amazon.com/gp/product/1442414014/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=1442414014
http://wordpress.com
http://wordpress.com
http://www.katiedavis.com
http://www.katiedavis.com


your college roommate’s boyfriend’s kid who dabbles in web design to cut your costs, or 

you can build your website yourself. I chose to hire a new web designer who had a 

programmer ready to go once we were done with the design (more on this in Chapter 

Nine). But then, I didn’t know what I know now. What I’m going to tell you now. 

Yes, you have arrived at the awesome part. 

See, I just listened to a podcast with Pat Flynn, of smartpassiveincome.com, and 

learned of the movie he made about creating a blog or website through Bluehost, and 

the info is fantastic. Bluehost has a one click WordPress installation process—which 

translates to “easy” for nontechies. And you can add your own customization. But the 

best thing is, you can start blogging right away, and the blogging can be integral to your 

site. That’s golden. 

Yes, I know I’m (kind of) contradicting what I wrote about using Godaddy. I still use and 

recommend Godaddy, at least until I’m in the right place to invest my time and efforts in 

a switchover, but definitely give Bluehost a gander when you’re weighing your options. 

Like Pat, Cliff Ravenscraft (the Podcast Answer Man) also has promoted Bluehost, and I 

feel confident that my sources are experts. After you see Pat’s video, you will see the 

reasons for their raves and my new interest. 
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This next tip is about what to call your site. What you name it will affect the SEO. For 

example, say there was a market for teeny tiny pencil sketches, and that’s what you’re 

known for. It would be better for you to buy TeenyTinyPencilSketches.com than 

JaneDoe.com (assuming your name is, for this example, Jane Doe!). For us writers and 

illustrators, because we are what we do—we are our brand. Our names are 

synonymous with our work so it’s great to buy your own name for your URL. Just make 

the name as simple as possible. Avoid numbers, too, as they can get confusing when 

you speak them aloud. (I use 4over4.com, and I have to say, “The number four, then the 

word over, then the number four.” It’s a hassle.)
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Homework 

Let’s Go Surfing Now …
Surf the sites of the following people. They’re among my personal favorites in terms of 

design and information:

Amy Krouse Rosenthal

Cynthia Leitich Smith

Janie Bynum

Seth Godin]

Milk and Bookies

1. Mindmap an outline, including the most important things you feel you need 

“above the fold” (newspaper parlance that in our case means the first thing a blog 

visitor sees without having to scroll down).

2. Go to WordPress, create an account, and watch their tutorials.

3. If you have a site, go and look at it with a critical eye. Ask yourself these 

questions:

4. Is it representing me as a successful, polished professional?

5. Is it easy to navigate? 

6. Is my most important information above the fold?
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7. Mindmap your next site.
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Chapter Nine

Working with a Designer
Here I want to help you understand what’s ahead of you if you decide to work with a 

website designer. Demystifying helps clarify designs. 

Right before I met website designer Chad Tomlinson, who helped me revamp my site, I 

learned about one mistake I’d made with my previous site. I had used a hybrid designer/

programmer. I’m sure there are programmers who handle both design and programming 

well, and my last site was actually impressive in its prehistoric day, but designing just 

wasn’t his specialty, and it’s definitely not mine. There is a big difference in being an 

illustrator and being a graphic designer. When I revamped the site, I wanted someone 

who specialized in design and another person who specialized in programming. As is 

often the case in such an arrangement, I worked with the designer, who then 

communicated our decisions to the programmer in a way those experts both 

understood. 

 

Early on I told Chad what I thought was most important for me to have front and center, 

or  “above the fold.” I made it clear I wanted my site to feel Katie-ish, to be fun and 
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informative yet very professional without being in the least bit stuffy. And I wanted it very 

2011 with the ease of making it very 2012 when the time came, and 2013, and so on. 

This time, I kept sight of the need to update to keep current with my career and 

technological shifts.  Here is the first sketch, called a “wireframe,” that he sent me at 

that first stage of what became my new site:

Home Page KatieDavis.com

EducatorsHome About Katie Adult Programs

Get The Newsletter

Katie’s  
Book Shop

POSITIVE THINKING

Faccum fuga namu sdae exerchi llandenis 
corest init consectetur
Faccum fuga namu sdae exerchi 

llandenis corestIgnihita turitis itatia 

peritatem et experferesto iliquam, 

sit aspicitatur, sit, volorem volorrum 

is sunt volor simporectam alitat.

Ad et aute veriasp eriantibusam 

repelit empori niae re, iscipic torror 

sa et ratur sae optatur senditem 

qui? Quiduci volent perem anienim 

quo molupta peratempor aut fugit 

magnatem re id quis eumquaturite 

aruptam, el ident asinctur?

In pellic tempore, sequisit haribea con nimolor iorum, aut modiam eatem hitatendae. Lestotas 

derum rectest alibus velicae ssitaqu iberumquis as aliquae conse nestet ad quis as erepudis ea 

magniae laceratet fugit, voluptatem event eniatus, cum quosam, samet audandi occus volessi 

mendistorio blanita tusam, et rem a aliquis molupiet

Posted Feb 12, 2011. Share This! Filed under New Mom Advice, Live It Up. 

Corest init consectetur fuga namu sdae
Faccum fuga namu sdae exerchi 

llandenis corestIgnihita turitis itatia 

Promo box
(i.e. “Katie’s New Book!”)

Promo box
(i.e. “Free Kid Activites!”)

Promo box
(i.e. “Arrange a Visit!”)

Aspicitatur sit, volorem volorrum 
is sunt volor

Volorem is sunt volor 
simporectam alitat

Peritatem et exper feresto 
iliquam sit alit

  Search Go

  Your email address Submit

Twitter Updates!
• Faccum fuga namu sdae exerchi 

llandenis #corest 
FEB 12, 2011 12:31 CST

• Ipsaescienis @audam a volut 
ipsuntur, quam quiatur 
FEB 12, 2011 12:31 CST

• Namusdae exerchi llandenis #corest  
FEB 12, 2011 12:31 CST

• Tatt ectatemo dolore odionserum 
idestiuscil imus etus @esecum et di 
consequis #repre  
FEB 12, 2011 12:31 CST

More...

Katie’s Podcasts!
IN THE LATEST PODCAST:

Ipsaescienis a volut ipsuntur, quam 
quiatur Namusdae exerchi llandenis, 
Tatt ectatemo dolore. Download it...
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I made changes and suggestions, and then Chad sent me this:

Splash Page KatieDavis.com

 KatieDavis

For EducatorsBlog About Katie For Writers & Artists

Author & Illustrator

Children’s author Katie Davis is a faccum fuga namu sdae exerchi 

llandenis corestIgnihita turitis itatia peritatem et experferesto iliquam, sit aspicitatur, sit, volorem 

volorrum is sunt volor simporectam alitat. Ad et aute veriasp eriantibusam repelit empori niae re, 

iscipic torror sa et ratur sae optatur senditem qui? Quiduci volent perem anienim quo molupta 

peratempor aut fugit magnatem re id quis eumquaturite aruptam, el ident asinctur?

LATEST BLOG POSTS

Talking to children about the events in the news
Posted Feb 12, 2011. Share This! Filed under New Mom Advice.

Lorem ipsum dolor sit amet consec tetur
Posted Feb 12, 2011. Share This! Filed under Live It Up.

Katie’s “Brain Burps” podcast for 3/12/2011
Posted Feb 12, 2011. Share This! Filed under New Mom Advice.

More posts...

Take me straight to 
the blog next time

Go

Katie’s  
Book Shop
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and later, this:

Splash Page KatieDavis.com
02/22/11

 KatieDavis

For EducatorsBlog About Katie For Writers & Artists

Author & Illustrator

Children’s author Katie Davis is a faccum fuga namu sdae exerchi 

llandenis corestIgnihita turitis itatia peritatem et experferesto iliquam, sit aspicitatur, sit, volorem 

volorrum is sunt volor simporectam alitat. Ad et aute veriasp eriantibusam repelit empori niae re, 

iscipic torror sa et ratur sae optatur senditem qui? Quiduci volent perem anienim quo molupta 

peratempor aut fugit magnatem re id quis eumquaturite aruptam, el ident asinctur?

LATEST BLOG POSTS

Talking to children about the events in the news
Posted Feb 12, 2011. Share This! Filed under New Mom Advice.

Lorem ipsum dolor sit amet consec tetur
Posted Feb 12, 2011. Share This! Filed under Live It Up.

Katie’s “Brain Burps” podcast for 3/12/2011
Posted Feb 12, 2011. Share This! Filed under New Mom Advice.

More posts...

Take me straight to 
the blog next time

Go

Katie’s  
Book Shop
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Step-by-step, the design got closer to being finalized until, ultimately, I was submitting 

final art for him to put in place. If you’re not an artist, do not fret! You can still have 

visuals on your site. Go check out istockphoto.com, which is where I buy a lot of images 

for my presentations. You can purchase the small size for your website, with many in 

the $2-$5 range. And always remember, if you have worked with an illustrator, it’s 

double the promotion if he or she shares the art from your book to use on both your 

sites.

Chad put together the header—that banner-like image at the top of every page—and 

came up with the idea to have the little characters in the side columns. He suggested 

colors, too. Check out his (accidental) video recording of his design process. I find it 

fascinating—almost like watching him think! 
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Homework

Drawing Conclusions
1. Surf around for sites that appeal to you. 

2. Make a list of elements you would want in your site.

3. Get a pencil and a piece of paper and do three drawings for three different home 

pages using the elements you prefer.

Note: doesn’t matter if you can’t draw, this is only for you to get an idea of what 

you’d want your site to look like.
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Chapter Ten

The Secret Sauce 
of a Successful Website Designer

It’s one thing to know how to work with a website designer to get the most effective site. 

It’s another (far more juicy) thing to steal his secrets. Luckily, my lovely web designer, 

Chad Tomlinson, doesn’t mind a little petty theft. So here goes: Chad’s secrets to 

successful web design:

Me: Okay, spill the beans. What are the three biggest mistakes an author (or 

anyone) can make in creating a site?

Chad:

Locking themselves into things they can’t keep current. If you’re not interested in being 

a blogger, don’t start a blog. If you don’t want to keep your news clippings up-to-date, 

don’t add a news clippings section. A site that looks dormant is spooky, like an 

abandoned house with a few pieces of furniture and clothes still hanging in the closet.
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Music that starts playing automatically (sorry, I know your old site had it, but I always 

blame the designer).

Expecting a web page to be a fixed design like in a magazine. Web pages are more 

limited in certain ways, so it’s best to accept and learn to work within those limits. Text 

and images might not always lay out exactly as you would want. So unless you can plan 

for your masterpiece to fail gracefully on some people’s browsers, it’s best to keep 

things simple.

What is the average cost for a web designer and then the programmer?

Depending on experience level, a designer might charge $50-$100 an hour, a 

programmer $40-$75. Your new site was on the large side but, more importantly, had 

multiple goals, so it took some time to figure out how to best organize it. More explicitly, 

you had several audiences you were targeting—teachers, parents, other authors, event 

coordinators—and to reach those different audiences you had a blog, podcasts, 

products to sell, videos, freebies. Figuring out where there was overlap helped 

determine how to group things. Would we organize it as “parents, teachers, 

authors, bookings” or “books, videos, podcasts, freebies”? In the end we did a hybrid: 

“teachers, authors, books” with prominent links for podcasts, freebies, and bookings. So 

that took some time and some back and forth to figure out.
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Does the designer hire the programmer or does the client?

If a designer has designed websites before (and they ought to have, it’s very different 

from print design), he more than likely has a programmer he likes to work with. Your 

designer shouldn’t expect you to have one in your Rolodex.

What are at least two best must-do’s for any site?

Organize your site wide and shallow instead of narrow and deep. If you bury things in 

folders inside of folders on your hard drive, what happens? You can’t find what you’re 

looking for. So even if it makes organizational sense to group your pages that way, that 

might not be the best way to lead a reader through the material. 

SEO. It’s the unfathomable black magic of the modern age. Go ask your programmer 

how to up your SEO. And then would you tell me what they told you? 

What’s your best secret sauce, and I’m not talking bar-b-que! Give us the web 

guru’s secret recipe!

WordPress. It’s not just for blogs, it’s an overall content management system that just 

makes it easier for mere mortals to enter information into a web page. You still need a 

programmer to get your format established, but after that you can be largely self-
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sufficient. (And yes, you, Katie, are running WordPress, but you are self-hosted on a 

server you pay for. That’s as opposed to running the simplified version that resides on 

WordPress.com’s servers.

Okay, I gotta ask: What is your nightmare client? (And don’t say, “You.”)

Never had one. ;) But if I did, it wasn’t you. Seriously, the nightmare client is the one that 

keeps moving the goal, usually because they never had a clear idea of what they 

wanted to begin with. But it’s part of a designer’s job to help them understand what their 

needs and goals are. 

Anything else you want to add?

Do not skip the wireframe step! The design and programming of web pages are still a 

complex and potentially time-consuming (i.e., $$) process, so to cut down on major 

miscommunications, everyone needs to be in agreement about the function and content 

of each page before the real work begins. Wireframes are a preliminary, skeletal look at 

each page of your site. They use nothing but gray boxes and minimal type to block out 

where everything will go on every page. They’re not sexy, but they will help ferret out all 

the unspoken assumptions each party’s making. 
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Homework

Fix Your Sites On It!
1. Go to Mindmeister or just get a piece of paper out and make a hierarchy tree of 

what elements—not design, like the last chapter’s homework—you want included 

in a new site. 

2. Visit other authors’ sites to see what you would need, or what you feel works and 

what doesn’t, so you’re prepared when you speak to your designer (or when you 

tackle the design yourself).
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Chapter Eleven

A Fake Angry Letter about Facebook

Fan Pages

I know a young woman named Mary 

Mann who worked promoting her 

social media consultancy right around 

the time I was launching my new site. 

On her recommendation, I finally 

launched my Facebook Fan page. 

And now I share her wisdom with you.

Dear Anyone Who Doesn’t (Yet) 

See the Point of Having a 

Facebook Fan Page, 

I’m skipping the opening pleasantries, 

so excuse my rude letter-writing. This 

is just too urgent. You have GOT to get a Facebook Fan page already!
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I mean no disrespect to your mom, but when I want 

to see pictures from your latest book tour, I don’t 

like having to filter through your family vacation 

pictures. I mean, geez, do you really 

want 1,000 people looking at 

photos of your kids in inner 

tubes? How many of those 

people do you even know?

Frankly, and I don’t want to hurt 

your feelings here, but I bet the 

majority of those people aren’t your friends—

they’re your fans. There’s a big difference between the two, and Facebook knows that. 

That’s why they created Facebook Pages. 

You can keep the friends and family that you want for your Personal Page, and they can 

still see those crazy photos someone put up of your high school graduation (make sure 

your security is nice and tight on that page, by the way). But for everyone else who only 

knows you as Your Name, Children’s Book Writer, there’s your Business Page. I know it 
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sounds sort of icky, but you, dear author, are a brand, and it’s time you started acting 

like it. At least on Facebook.

And besides the whole privacy thing, and the not having to worry anymore about 

everyone seeing you tagged in weird pictures, Facebook Fan Pages are just better. 

They show up higher in search engines, and you can collect an unlimited number of 

fans (personal profile friends cap at 5,000). 

It’s also easier to “Like” a page than it is to “Friend” a profile—just a click of the button 

for them, and you don’t have to respond. It’s less commitment for everyone, and more 

payoff for you. When someone “Likes” you, you show up in the info on his or her 

personal profile, and anyone interested can click and “Like” you too. When they “Friend” 

you, you go into a long list of friends on the sidebar of his or her personal profile. 

And listen, once you have a fan page there are so many cool things you can do! Pages 

have no news feeds—no more constant updates about so-and-so’s new couch and 

blah-blah’s vacation to Cleveland. You’re free to create cool content for your fresh new 

page, without interruptions. You can add a sign-up for your email newsletter, as easy as 

this.
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You can also super-customize your website with Facebook apps. You can put “Like” 

buttons, comment boxes, activity feeds … the list goes on, and here it is.

Have I convinced you yet? Oh, and the content! Well, that’s up to you. The great thing 

about Facebook Pages is that the updating is exactly as easy as it was before.

Yours affectionately (if irritably),   

Mary

There are lots of reasons to create a Facebook Fan Page, though the minute I write 

this, new things are popping up all the time, like Google+, intended to give Facebook a 

run for its money. With a Fan Page (or Page or Business Page—it goes by lots of 

monikers—you can have unlimited fans, whereas with a personal page it’s limited to 

5,000 friends. Rather than just asking people to “Like” you, offer them something, which 

is called “fangating.” You can give away a book, a chapter of an upcoming book, or 

other such giveaways.
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Homework 

Go Forth and Create!
1. Go here to create your Facebook Fan Page.  

2. Click on “Artist, Band, or Public Figure” and choose the category “writer” or 

“author” or “illustrator” (or whatever suits your business).

3. Add your bio photo. Don’t have one? Pull out the camera and take a good one, 

then use the same photo for every avatar, whether it’s Twitter, LinkedIn, 

YouTube, your website, wherever you are online. You are the face of your brand, 

your own logo. 

4. Follow the prompts and complete your set-up. Now you’ve got a fan page!

5. Use it to post status updates about your books, your writing, your appearances, 

or items related to your books’ topics—anything your readers would find useful so 

that they’ll decide to “Like” your page. This means they’ll automatically get all 

your future status updates the second you post them. The fan page is your 

business page, so save your preference for lite or fat-free mayo for your personal 

Facebook page.
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Chapter Twelve

Ways to Build SEO
SEO. I might as well write BOO, since these three letters can make even the most 

stalwart author’s knees quake. SEO, as I’ve explained, stands for Search Engine 

Optimization and it’s crucial for promoting yourself, promoting your books, and 

promoting your website. I know it’s an intimidating phrase, but it needn’t be. You can 

understand it. And you can work with it. You won’t master it—not even the experts can 

make it do their total bidding—but you can sure reap benefits from it. 

As I explained in the mini primer in Chapter Three, SEO is the optimum way to get 

search engines to list you on the first page. Everyone wants to be at the top of a Google 

search, and obviously, if I knew the secret to SEO, I would be the only Katie Davis in a 

Google search of my name! Everyone is always trying to scramble their way to the top 

of that valuable list. There are a bazillion articles on the internet about how to do thi,s 

and here I am, definitely no expert. And though I’m not the only Katie Davis on the first 

page, at the time of this writing, I have a quarter of the listings and the two first, and 

over half in a search of “Katie Davis author,” so I do know a few things about increasing 

your SEO. And I want you to know them, too.
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Back Links

The more back links you have—that is, links that lead back to your site—the better. And 

if the name of your blog or site is the thing people link to, even more so. Why? Because 

then any time someone does a search using those words, it’ll come up. 

Even the experts need to be on their toes because everything is always changing! Just 

recently Google changed the way back links work, causing “article farms” (also known 

as content farms) like the virtual giant About.com, to take a hit in rankings. From my 

research, I learned that it’s better to have fewer links on more sites than lots of links in 

one. But how do you do that? Keep reading!

Reciprocal Links

That is just what it sounds like: On your site you include a link to someone else’s 

website, and they link back to yours. I was recently approached by someone who, in a 

roundabout way, asked me to link her. I did and then asked her to link my site, and she 

replied that she doesn’t do that. She has no links to other people on her blog, very likely 

because she thinks that visitors will use those links to leave her site. I asked digital 

marketing expert Jay Gissen about this, and he told me that’s it’s worse than being 

selfish, it’s being dumb. He said, “Does she not realize that people actually know that 
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there are more websites than just hers? People will surf away from her site even if she 

refuses to put links on it, but if she used reciprocal links her own search ranking would 

rise. And if her content is great, people won’t want to leave so fast anyway!”

If you ask someone to link your site, you should be prepared to link theirs. It’s good 

“netiquette,” and it’s just smart in terms of SEO. It doesn’t make sense, however, to be 

linked to sites that have nothing relevant to what you blog about or what your brand 

represents; so you shouldn’t ask everyone under the sun to link to you, either.

I read a terrific article by Eric Siu called “5 Ways to get Creative with SEO.” One thing 

the author recommended was making donations to charitable causes as a great way to 

build links and do good at the same time. His article was well titled!

Get fresh!
The search engines love fresh content. That’s yet another reason having a blog within 

your site is a benefit to your business. Every time you add a post, that’s fresh content. 

Every time you add a video, same thing. Upload a photo and again, you are adding 

something new that Google hasn’t seen before. Even comments on your blog help. 

When someone comments on your post, and they use the same keywords you used in 

your article, those keywords have a better shot at being found in a search. And if a 
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commenter uses a phrase you didn’t, you still get the advantage of fresh content 

because the search engines will still see the comment as new content.

Commenting
Make constructive and informative comments on other people’s blogs. If you’re good 

about moving the conversation forward, you will start to connect with the bloggers, 

visitors, and commentors.

Pop quiz! What is the operative word in “social media”?

Get a YouTube Boost
I came across this article by Mitchell Harper. He is co-founder of Big Commerce and 

has written and published over 300 articles relating to software development, marketing, 

business, social media, and entrepreneurship. His original article is here, and I love 

what he wrote about starting your own YouTube channel. I had already started a 

YouTube channel here and was doing a lot of what Mitchell recommends. You, too, 

should consider increasing your SEO through videos—referred to as Video Search 

Engine Optimization (Google loves videos!).
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Your channel can feature book trailers or other video features. I create fun and 

informative video FAQ,s and though I don’t want to make people feel like they’re 

“watching commercials,” I do embed my URL in the videos so if they want to know more 

about what I do, they can find me. Mitchell Harper goes into how you can record videos, 

recommending (and I applaud him for this) limiting your videos to two minutes or less. 

To optimize for Video Search Engine Optimization, Mitchell delineates the steps to 

tagging, which has always confounded me.

I also learned about video replies. That’s when, instead of writing a comment about the 

video you’re watching (say, something with a million bazillion views), you click on the 

link to the right of the video that says “create a video response.” Your video will then be 

listed next to this very popular one with the million bazillion views. Theoretically, your 

video then gets seen by the million bazillion people watching that other video. 

Remember, though, YouTube is just another social media site. So connect with people 

by subscribing to their channel, commenting on clips you like, and sharing or giving the 

thumbs up. The video owner has the power to approve whether they allow your video 

reply, and if there is no connection, the likelihood goes down that they will do so.

Another way to spread your internet reach and give more valuable use to your videos is 

to prompt viewers to subscribe to your channel. I recently took the advice of Pat Flynn 

and created a seven-second clip that shows people how they can do just that. I’ve 
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stitched it on to the end of every video I’ve made since, and the minute I uploaded the 

first one with that clip tacked to the end, I began getting subscribers!

When creating links within your site or blog, my 

recommendation is to have the links open within a new 

window, allowing your site to remain open on your visitor’s 

computer. It makes it easier for him or her to return to your 

site. The only time I choose to have a link not open a new 

window is when the link is to a page within my own site. I 

tweeted a poll on this and more people agreed with 

my opinion than not.
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Homework

Get Your SEO On!
1. Read this article by Mitchell Harper

2. Make a list of three topics related to your business that you could create a video 

about.

3. Find two blogs that you love, and get involved! 

4. For one month, make at least two comments every week and see what happens. 
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Chapter Thirteen

Mailing Lists 
and How to Grow Yours

Let’s get you a mailing list. You are going to grow your audience as a result of all your 

promoting; after all, you need to stay connected with them. They’ll want to know all 

about your career and book happenings in the future. This is how you tell them. 

Pop quiz! 

Which is better: 

A huge list you got by copying and pasting all the addresses from a mass 

emailing from your kid’s school

A tiny list made up of people whose cards you collected at your last book signing 

(or at ALA, an SCBWI conference, or wherever)

You get a gold star if you chose B. That is called a dedicated 

list. Plus, the first choice, A, is totally scummy, and I’m 

practically positive you don’t want to be a scumball. 

Actually, it’s not only scummy, it’s scammy, and that isn’t legal 
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when using services like MailChimp or other mailing list services. So how do you get a 

dedicated list?

Sign in
Every time you make an appearance as an author, bring your guest book. Whether it’s 

on your iPad or in a spiral notebook, ask people to sign up. I’ve brought my guest book 

to school visits, book festivals, conference appearances … wherever people are 

gathering to celebrate their love of children’s literature, I bring it.  Ask only for their name 

and email address. Make sure they know you won’t share that list, and, though this 

seems obvious, ask them to print clearly.

Pick a card, any card
When at professional functions, ask for people’s business card, and then ask them if it’s 

okay to add them to your mailing list. At ALA (the American Library Association annual 

summer conference) one year I collected almost 100 cards, and only one person told 

me he didn’t want me to add him. I separated that card from the rest and wrote myself a 

gigantic note on the card so I wouldn’t include it by accident. 
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Have good form
Allow people to sign up on your site. Make it easy to find, right at the top of your 

homepage or blog. Put your “opt in” forms on multiple pages—almost the minute I 

added forms to my FAQ page and some others, I got an instant boost to my mailing list 

signups!

Don’t be evil
Don’t abuse your list. Send out things of interest that aren’t just about you and your 

books. Write articles, include info and links about other books, or include lesson plans 

and coloring pages.

Make moola by giving 
Provide lots of free content. The more you give away, the better. You can even monetize 

some things you have given away for free in the past. This e-book is an example of that. 

Certainly, what I’ve created with this book is much more extensive than the way it 

debuted on my site, but a lot of the content could be found there if someone took the 

time to search it out. I also give away my podcasts and the video FAQs. Don’t get me 

wrong, I love sharing information. My point is just that just because you are giving it 

away doesn’t mean you also can’t monetize your work in many ways.
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 Elizabeth O. Dulemba grew her list by establishing “Coloring Page Tuesday,” which is 

when she posts a new downloadable coloring page. She has over 2,500 subscribers 

and over 1.5 million page views of her site in 2010. That doesn’t even include RSS 

subbers, Facebook followers, etc.

Dianne de Las Casas sends a monthly newsletter that includes activities that link to her 

books but also includes suggestions about things to do with kids, her tour schedule, 

interviews with reviewers, and sometimes even a recipe or two!

This is just one example of my own newsletter which has book recommendations and 

unique information from authors about their books, links to my podcast interviews with 

other authors and experts, videos, and occasional tips. I have giveaways and offer 

exclusive content to those who sign up for my mailing list.

Sincerely,
Put your signup link in your email signature.

Give to get (aka “fangating”)
It’s always nice to offer something concrete for an email address. How about a weekly 

drawing? Or monthly? I met a guy on Twitter who actually gives a tee shirt for every 

email address he gets. That’s a big expense if you’re getting a lot of sign-ups! Just 

giving a signed copy of your book would be a huge prize and would get your book out 
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there. Other great prizes would be, if you’re an established writer, to offer a critique to 

any unpublished writers who sign up. On your site you can include a “Tips for … (writing 

non-fiction for kids/making friends on Twitter/whatever you are good at!)” or a “Secrets 

to …” article to download. The key to get the download is your visitor’s email address.

Giveaways to those who go out of  their way
Yep, free stuff again. When you’re giving a speech, you can hold a drawing for a signed 

book or other prize. People did go out of their way to come see you; how about a little 

reward for their effort? I created a video FAQ about this kind of giveaway. Have people 

sign up with their name and email address, and then pull a name out of a bag at the end 

of your presentation. Plus—voila!—instant mailing list. Be sure, of course, to inform the 

people that you’ll be adding them to your list and what you’ll use that list for.

Where there’s no sure-fire recipe for reaching the masses, mailing lists combined with 

excellent blog/website content and outreach are certainly going to spread the word 

about you and your books.

 

This isn’t brain surgery, I’m not saying anything new, and if you Google “how to increase 

your mailing list,” I’m sure you’ll find even more ideas. The thing is to do something. And 

my most important tip of all, which should have its very own category: once you start 

building that list: use it for good, never for evil. 
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Dianne de Las Casas

My monthly email newsletter, Story Connection Express, has over 13,000 

subscribers comprised of educators, librarians, and parents. I collect emails 

every time I am in public and every day I am behind my desk, so my list is 

organically grown. Every email address added to my list counts. You never 

know whom you are reaching. Each month, I receive booking requests and 

speaking engagements because of my newsletter.

As for my website, I blog regularly, and feed my blog into my Facebook 

personal page and Facebook Fan Page. I also Tweet it when a new blog is 

posted. I give away a lot on my website like downloadable story and puppet 

theater scripts, puppets, coloring sheets, word searches, multiple page 

educator guides, and much more. These activities correlate with each of my 

books. I have a daily Twitter paper that goes out twice a day (it’s automated—

I can’t bend time like that!). I Tweet every day and try to engage in 

conversations as well as retweet relevant content to my followers. Social 

media is now a habit, and I consider it part of my marketing routine. More 

importantly, I truly enjoy connecting with people, and social media has made 

that easier and fun!
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Elizabeth O. Dulemba
Buying mailing lists is expensive, and while generally 
targeted to various markets, they aren’t specific or personal. 
Because of that, they require more advertising materials to 
‘throw the spaghetti against the wall’ and hope somebody 
will be interested. I don’t like that method, it’s expensive and 
random. 

By giving something away that people care about, I’ve 
created my own mailing list (which I don’t share) of people 
who are already interested and invested in what I do, and 
they are exactly the same people I want to reach with my 
books—parents, teachers, 
librarians, and booksellers. So when my new titles come
out, my followers are the first ones I tell ... and they actually 
care. Most PR firms would call that sort of marketing 
priceless!
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Homework 

Signed, Sealed, and Delivered
1. Go through your address book and create a list of people you think would like to 

stay updated on your doings. Use whatever program you prefer.

2. Compose an email about how you are starting a mailing list and what you’ll use it 

for. Keep it short and sweet. Tell the recipients you will not give the list out and be 

very careful to bcc all recipients or you’ll have lost them before you’ve started! 

3. Let them know if they don’t respond within 48 hours you’ll assume they want to 

be included.

4. Go to MailChimp and start a free account and import all the names.
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Chapter Fourteen

Blogging 
Let me say this right up front: I’m not pushing you to blog. Blogging is a commitment, no 

doubt about it. You have to be completely impassioned by your subject matter to put in 

the time and be committed to it regardless of your so-called “competition.” If you want to 

blog, you should, but if you don’t, don’t! You can still be active in social media without it.

I say “so-called competition” because although there are a ton of blogs out there, I think 

this is one of those situations where there is no competition. There’s plenty of room for 

great, informative blogs. If you have a lot of valuable content—and content is what rocks 

a site and gets it that juicy SEO—your blog will float to the top like a balloon full of good 

content helium. Fill it full of rocks, and it’ll sink to the bottom. It’s simple, really.

Some people try to judge their blog’s popularity by the number of comments their posts 

get. This isn’t an accurate gauge because a high percentage of blog visitors read but 

don’t comment. (This kind of visitor is sometimes affectionately called a “lurker”) I didn’t 

get a lot of comments when I was on Blogger, but people were always telling me at 

conferences that they read my blog. I wasn’t listed with any stat sites (you can sign up 

for these to collect data on your number of visitors and visitor frequency), so I had no 
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idea if even one person was reading me. But I loved the exercise of writing the blog, 

and sometimes, when I was stuck on a book, doing a blog entry unstuck me. Do not get 

discouraged if you’re not getting a lot of comments.

The passion you bring to your subject will be part of the reason the blog will find 

followers. You can bring that passion to other people’s blogs as a guest blogger, and 

gain followers and raise your profile that way as well. And you can ask other people to 

guest blog on yours. Make sure you make it worthwhile for them, allowing them to 

include links in their post, and linking them in your blogroll, and thanking them the next 

day in your blog or via the comments.

When you have great content, readers will forward your posts, too. Make it easy for 

them to know when you’ve posted something new by adding Facebook, Twitter, and 

email widgets to your blog. My friend Loreen Leedy sent me the link to this wonderful 

post on social media, written by Beth Revis.

[Pause.]

I just read it. Ooh. I must meet this woman; I love the way she writes. 
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You know what just happened? Now I’m going to go follow her on Twitter and see what 

she has to say there. Wait here a sec.

[Pause.]

Okay. I went on Twitter, and followed her. Turns out @BethRevis has a NY Times 

bestseller (cool!), and so obviously she is a good writer (isn’t it great when your gut 

proves you right?). Did you see that? One article, shared by a fan, leads to another fan 

and a Twitter follow and website visit and a mention in an ebook and, if I take the next 

step (which I will), a book sale. Plus, I’m now in Beth’s social media loop and will know 

all about her new books and career happenings the instant she tweets them. That’s 

social media promotion at its best!

That’s what passion and good content can do. Go find your passion and write your blog!
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Cynthia Leitich Smith, creator of Cynsations, gets 80,000 

views per month on her blog. Here are some of the things 

Cyn tells me she’s done that have contributed to her blog’s 

success: 

Cynsations is hosted and mirrored (reproduced) at more 

than one location for greater outreach and subscription options.

Cynthia tweets links to her posts and features them on her Facebook author page.

She’s been blogging for a long time—since 2004—which has allowed ample opportunity 

to build both an audience and create back links that continue to attract traffic. 

Cynsations builds on the success of Cynthia’s already popular children’s-YA writer and 

literature resource site, a portal to the world of creating, reading, marketing, and 

publishing books for young readers. A great example of blog and website working in 

tandem to offer visitors something for their time.

Cynsations content is of consistent quality, offered on a regular basis, and features 

notable voices and visions from throughout the field.

She told me, “Building on the last point, the content is not only regular and substantive, 

it’s consistently positive, with a focus on inspiring and informing the youth literature 

community, especially writers. While I may highlight, say, links about supporting library 
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financing, I don’t share the particulars of my own political beliefs or otherwise delve into 

matters beyond the world of books. Consequently, my blog readers know what to 

expect. At the same time, I do personalize it a bit. While I don’t, for example, go into any  

detail about my Valentine’s Day plans, I will be sharing a photo of the flowers I received. 

It creates a (hopefully) warm and inviting online destination, offering real value to 

visitors.”
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Homework

Agog Over a Blog
If you want to blog … 

1. Go here to watch a video and see how you can do that in four minutes.

2. Set up your account.

3. Pick the day or days of the week you will blog, and stick to that schedule … for 

now. Just get yourself into it.

4. Choose a great blog name, and think SEO when you do. What keywords do 

people search for that have to do with your subject?
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Chapter Fifteen

Newsletters

About two years ago I was sending out a newsletter sporadically (via email as an “e-

newsletter”), with no real focus to it except my own news. Needless to say, I did not get 

a lot of subscribers. Actually, maybe I do need to say. Remember the chapter I wrote 

about thinking globally? Why would anyone want to read only about me when it’s much 

more interesting to read about lots of authors and illustrators?

But I wasn’t thinking that in those days. I didn’t know what else to write 

about!  I have to credit my husband with opening my eyes to the 

full potential of this promotional tool. He said, “Don’t stop 

sending the newsletters. Why not follow up your 

appearances on ‘Good Morning, CT,’ with a 

newsletter that includes the video?” Then I 

realized I could also include information about 

the books I was bringing on the show. It 

snowballed from there. I started including 
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links and secrets from the creators of those books, too. I wish someone had told me this 

earlier. Which is why I’m telling you.

Now needless to say, subscriber numbers rose. I’ve started using MailChimp to send 

out my newsletters, which took me a bit of getting used to, but I like it. It’s an attractive 

interface, and easy to use. Plus it offers a lot that my last service didn’t. For one thing, 

it’s free for up to 2,000 subscribers! (I should say 2,000 emails, so if you send one 

newsletter per month, and you have 2,000 or fewer subscribers, you can send it free.)

I follow the former publisher of Writer’s Digest, Jane Friedman, on Twitter. I learned 

about her newsletter and tweeted her, “Why would someone of your stature and this 

stage of your career start a newsletter?” I loved her answer:

“Being able to directly reach your readers (or most avid fans) is a powerful capability 

that every author should have. Some authors like to use—and are very successful with

—Facebook, Twitter, and other online communities to build audience, but when it comes 

to online marketing, email is still the most successful and profitable means of interacting 

with your readership. It’s also a tool that you own and isn’t subject to the whims of some 

other organization or corporation. 
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“Unfortunately, email marketing is probably the No. 1 overlooked means of reader 

engagement when authors are considering their overall platform. But it’s not hard to get 

started. All you need to do is sign up with a service like MailChimp, ConstantContact, or 

AWeber; then publicize the newsletter sign-up link or form. (I like MailChimp because 

the interface is very friendly and intuitive, and it’s free to get started.)

“Sending valuable content via email is a way to keep readers updated on what’s 

happening, offer valuable or specialized content—because these will be your most 

engaged fans—and also gather direct feedback on questions or projects. It is NOT a 

way to conveniently spam people or overburden them with marketing messages! Treat 

the medium with respect and care, and you’ll see your readership grow.”

I am very careful about not sending out anything annoying or too self-promotional. I do 

include information about my podcast, what episodes were published over the course of 

the last month, and feedback from fans. So I’m getting publicized, but through my 

marketing other people. I link everyone who sends me feedback, if I include their 

comment. I spotlight authors, and in return, I hope they will publicize that they’re in my 

newsletter, providing links on their site, or retweet the announcement. Some people do, 

and some don’t. It’s not a requirement, certainly, but it’s a nice bit of reciprocity if they 

do. And it is good marketing, not only for my efforts, but exponentially more people will 

learn about them and their books.
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One last note. If I’m swamped, or under deadline, I occasionally will not send out a 

newsletter. I try not to beat myself up about this, because I’m pretty consistent with my 

scheduled efforts, like my weekly podcast and my regular blogging. But if I do skip, I’ll 

still use the information that I would’ve put in my newsletter – just  in my blog—yet 

another good reason to mesh your blog and your site!
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Homework

Read All About It!
1. Sign up with MailChimp if you haven’t already.

2. Watch their tutorials on how to create a newsletter.

3. Create your first newsletter!

4. Don’t forget to use the same images from your site or blog, so you keep 

consistency in your branding*.

*Apologies for using that heinous word. 
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Chapter Sixteen

Book Festivals

These next five chapters have to do with the different venues you will face as an author 

and/or illustrator. And there are so many ways to make appearances as an author: 

school visits, conferences, stores, libraries, and virtual appearances. They all have their 

own flavor and style.  But since book festivals come close to the top of my list of faves, 

and they have their own particular rewards and challenges, I’m going to start with them.

I’ve been to many book festivals, so take it from me: When you get invited to one, go! 

Most festivals are free to the public, so authors aren’t usually paid to attend, although I 

have received an honorarium or some portion of my travel expenses in the past. 

Festivals are a great opportunity, paid or not. Why? Because you’re surrounded by 

children and adults who are there because they love books. How amazing is that? 

VERY! And of course, you are promoting your book and your school visits by being 

there.

If you want a blog-by-blow description of a festival appearance, here is a post I wrote in 

2008 about a fantastic festival I’ve been to a few times.
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Book festivals vary widely in how they’re run. The one thing the organizers all have in 

common? Passion! My favorite kind of festival is when ...

You sit at a table piled high with your books, and people come by and look at 

them, talk to you, and buy your book.

You are asked to do that for a few hours, sometimes the entire day.

You leave your table to do a presentation or reading, then go back to sign 

because people loved your presentation. 

 The way a book festival is run depends on a few things: budget, level of organizers’ 

experience with organizational acrobatics, and most importantly, the willingness of 

organizers to listen to authors’ suggestions for improvement. I know firsthand that the 

Savannah Children’s Book Festival is one that gets kudos for that openness! I was told 

by Kyra Teis that the  Albany Book Festival is just as willing to listen to constructive 

criticism. (She must be right, because when my husband, Jerry, and I attended that 

festival in 2011, we thought it was fantastic.) 

Whether the festival is well funded or not, the organizers are passionate about books 

and reading and literacy, so if you come across one that isn’t up to your expectations or 

previous experience, keep that in mind. These people are usually completely crazed 

with details, large and small, so if you didn’t get a welcome bag in your hotel room, a 

name tag, or even a hello, don’t take it personally.
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While you shouldn’t expect to be 

catered to like a diva while you’re 

there, do expect to be valued. 

Organizers are usually great about 

that, even with all their 

responsibilities. They know that in 

order to attend the festival, the 

authors are taking time away from 

their families, their work, and often 

spending their own money to make 

the trip. In remembering all that, 

they make us feel welcome and 

cherished. The Hudson Children’s 

Book Festival does a tremendous 

job of that, putting authors up when 

overnight stays are necessary and 

hosting a party the night before and 

a celebration after it ends. But just 

saying thank you for coming is often 

enough.

Clowns Are Scary

Festivals are great, but speaking at one can 

have its challenges. Foofie the Clown could 

be giving away lollipops in the area just to 

the right of your stage. You could be 

competing with a band in the green behind 

you, or scheduled at the same time as other 

activities and authors. 

There are ways to combat these attention-

suckers. Have a riveting presentation, 

and...

• Have access to a mic (you'll need to  

establish this with organizers prior to the 

festival)

• Have giveaways or prizes

• Create diversions so families with kids    

who are walking by and glancing your    

way will

• be so intrigued they decide to   stop and 

• watch

• Enlist props—puppets, drawing in front of 

everyone, asking for volunteers from the 

audience are all people pleasers. 

• Giving away candy should not be beneath  

an author desperate for audience members!
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Most book festivals have some kind of author hospitality suite where coffee and food is 

available. Every festival I’ve been to is staffed by volunteers—some of the best have 

been held at schools and have the students as author sherpas, where we’re met at the 

door with an offer to carry all our stuff (you’ll have all your promo materials and 

giveaways, right?). Not only does this make for an abundance of help for the organizers, 

but the kids become involved with authors, and hopefully that has a ripple effect to their 

love of books and reading.

Carolyn Marsden  told me, “I had the good fortune to participate in the annual  Tucson 

Festival of Books.  In this haven for writers and book lovers, the young festival has 

grown amazingly quickly—450 authors participated and the event was reportedly 

attended by about 100,000 people. 

“Since it was in Tucson that I got my start as a children’s writer, my first talk was entitled: 

BECOMING A CHILDREN’S WRITER: THE TUCSON CHAPTER.  My room was 

jammed with people. Some even stood. I was also honored by the presence of U of A 

professor Kathy Short (she invited me to the festival) and Karen Hoyle of the Kerlan 

Collection at the University of Minnesota.

“Tucson has always been a city of vibrant festivals.  This newest has  been 

enthusiastically embraced and supported by the community. If  you’re an author, this is 
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a great place to present. Of if you just want to attend the festival, the trip to Tucson is 

well worth it.”
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Homework

Book It!
1. Go online and do a search for “children’s book festivals” (you can decide to 

search in your drivable area or anywhere!).

2. Make a list and then do a search for “book festivals.”

3. Compose a short email asking about whether they’d be interested in having you 

at their festival. 

4. End it with a call to action for them or you, as in, “I’ll contact you next Wednesday 

to talk further,” or some version of that.

5. If you can, send the email to each festival organizer individually, and by name. 

Call first to confirm that organizer is still with the festival!
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Chapter Seventeen

School Visits
Next up on the personal appearances list is school visits. I’ve been doing school visits 

for about 15 years, and I’ve learned how to make them successful—for the author, for 

the students, and for the teachers and parents who took the time to bring you in. 

But first why school visits are important. 

I am positive that if an author can fascinate a child during a school visit, we have a 

much better chance of converting that child into a reader, and possibly into a writer as 

well. And as I wrote in the introduction, that is a major reason I wanted to share my 

experience with you. The more you promote your books, the more they’ll fall into the 

hands of a child who might fall in love with reading.

Another reason is practical. You earn money from a visit, and in fact, many authors I 

know have made a large part of their income from their honorariums. During tough 

economic times it gets harder and schools tend to cut back. There are lots of places you 

can point them for subsidies and grants, but a school needs to be motivated to go after 

them. In tough times I’ve offered discounts to schools that get me a second day at 
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another nearby school. Lots of authors cut their fees to repeat “customers.”  If you’ve 

never done a school visit before, try to watch other author’s presentations. Come up 

with your own unique program/s that fits you and your material. 

In the beginning, it’s fine to do one or two free gigs because you’re learning. But I warn 

against saying yes to too many gratis appearances. It devalues your time and efforts, 

and what you are offering is an important educational lesson. And frankly, more often 

than not, people value what they pay for, and the countless stories I’ve heard from 

authors proves that saying.

When all is said and done, here is my #1 top tip to have a successful school visit: 

Make it easy on the teachers and organizers.

You can’t control what the school actually does to prepare the students. That’s an 

undeniable fact. But you can make it easier for them by creating a school visit packet 

with materials and suggestions for activities that prepare the children for your visit. I 

created my packet with a Mac app called Pages. I’m constantly changing it and 

updating, but here are a couple of the pages from my packet.
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This mini-poster is for them to plaster all over the school, and there are backpack flyers 

for the book sale, complete with review blurbs. I also include a checklist for the 

organizers. They may not use it, but they’ll have the option to do so if they need it. I also 

include info on why 

it’s so important to 

get the kids 

invested in the 

visit. 

GET READY BECAUSE

KATIE DAVIS IS COMING!

READ
A LOT

V I S I T  T H E  L I B R A R Y !  
R E A D  H E R  B O O K S !  
W A T C H  H E R  M O V I E S !
V I S I T  K A T I E D A V I S . C O M !  

Katie will be here on

______/______/______
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Getting the Kids Invested

The most important element 

of a school visit is your 

connection to the kids. Here is 

how I look at it:

Scenario #1

Say you have this hand knit 

sweater with carved buttons and 

every time you wear it you feel like 

perfection itself. You go to a party 

one night and start talking to the 

woman standing next to the 

guacamole. “What do you do?” you 

ask. She tells you, “I hand knit sweaters and then carve the buttons.” You would 

completely geek out on her, wouldn’t you? Kids are the same way about authors. If they 

know about your specific books, then you’re well on you way to a great visit.

Scenario #2

You have no sweater that makes you feel like perfection itself, and you are at that same 

party and start talking to the guacamole lady. “What do you do?” you ask. She tells you, 

“I hand knit sweaters and then carve the buttons.” You’d say, “Oh, how nice,” and move 

Checklist

    Today-ish

 Send agreement letter and deposit to Katie

    6 weeks before

 Send home/email backpack flyer

    Email Katie directions and visit schedule for approval

    5 weeks before

 Send home book order form

    4 weeks before

 Send home book order form again

    3 weeks before

 Kids are reading Katie’s books & surfing her site

    Order books for book sale if not yet done

   2-1/2 weeks before

 Plaster school with enclosed poster

    Confirm students are familiar with Katie’s work & site

   1 day before visit

 Make sure extension cords are available
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on to the bean dip. There was no common ground going into this meeting, thus no 

connection.

My point is, if you—or in this case, the students—are invested in something beforehand, 

it will mean so much more. So provide whatever the school would need to do an author 

study prior to your arrival. Kids who have made welcome posters for you, read your 

books, sent you questions in advance, written fanfic based on your work, created 

question boxes left in the front hallway, filled out your questionnaires available on your 

site, or whatever, will be invested even before you walk through their classroom door. 

Once you’re there, you will see the difference. “OMG! THE AUTHOR IS HERE!” The 

schools where the kids haven’t been prepared will be perfectly lovely, sure, but the kids’ 

reaction will be more like, “Oh, someone is visiting.” 

The aftereffect of a great school visit is the love of reading and, hopefully, writing, and 

getting the school to have a book sale greases those wheels. Though I’ve heard from a 

small handful of schools that they’re not allowed to have a book sale, I expect one. It’s 

even a requirement in my agreement letter. It’s not a financial motivation as it won’t 

make a huge difference in my income. Rather, I require it as a gateway to getting kids to 

love books. If they loved my visit and then own a book I autographed and personalized 

to them, they will love that book. My hope is that love will ripple out so that they’ll 

treasure all books.
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Note: not all kids can afford to buy a book. It’s for that reason I always bring something 

for the school to give to every child, whether it’s a bookmark, or I draw something they 

can copy off and distribute.

Which brings me back to my “#1 top tip to have a successful school visit”: Make it easy 

on the teachers and organizers. Give them a packet full of ideas and posters to prep the 

kids for your visit.

For a seriously in-depth look at school visits, surf over to the website of school visit 

expert Alexis O’Neill. I also interviewed Alexis on my podcast, which you can listen to 

here. By the time Alexis and I are done with you, you’ll know everything you need to 

make your school visit great for everyone.

Other great school visit resources

Cynthia Leitich Smith’s school visit book list

Kim Norman’s Authors by State list

Verla Kay’s A Look at School Visits: Why Bother?

Toni Buzzeo and Jane Kurtz’s Terrific Connections

 Sharron McElmeel’s Children’s Authors and Illustrators Too Good to Miss

Host a Jewish Book Author Site
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Homework

Time for School!
1. Describe three presentations you’d like to offer (this will depend on your 

readership age levels, of course).

2. Create a school visit page on your site.

3. Create a school visit packet and upload to your site.

4. If you have experience doing visits, contact people who list authors for visits and 

get linked (don’t forget reciprocity).

5. Come up with three writing exercises for your visits.
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Chapter Eighteen

Book Store Appearances
As I said, I’ve been doing school appearances for 15 years. The nice thing about them 

is that you’re guaranteed a whole bunch of kids in your audience! Not so with bookstore 

appearances. Though it’s intended as a promotional event, sometimes it doesn’t quite 

work out that way. I’ve been to some stores where there are between one and three 

kids in the audience. Or even zero kids! This has nothing to do with me, and it will have 

nothing to do with you if it ever 

happens to you. A hugely popular 

Caldecott winning author/illustrator 

once told me it even happened to 

her, and that is a great thing to 

remember when you are sitting 

there feeling like an idiot. A 

rejected idiot!

What do you do when no one shows up to an appearance?
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If “no one” actually means one or two children, then you alter your presentation to be 

more intimate. If they’re little guys, you sit on the floor (criss-cross applesauce!) and 

read to those two kids. If they’re teens, you buy them a soda and sit and talk about 

books (yours as well as others) and writing and wherever else the conversation goes. 

You behave as though those two kids, no matter their ages, are the most important 

people in the world. They will never, ever forget it. And right then, they are the most 

important. Don’t feel awkward. Take your cue from them—the young kids will have no 

idea you were hoping for a big crowd, and the older ones will love the one-on-one. 

And how do you act if literally not a single person shows up?

You smile! Be gracious. Do you think your host feels good about this? NO! He or she 

feels worse than you! There are so many competing events these days, between soccer 

practice, work-related obstacles for parents, school events ... so it’s no one’s fault. Make 

“be gracious” your motto. And frankly, it’s a golden opportunity to connect with people 

who love books as much as you do: your hosts! They will remember your visit as a 

success after you take advantage of this opportunity to have an in-depth conversation 

about why you love or hate  The Giving Tree or why you couldn’t put down The Hunger 

Games. 

Sometimes the appearances when nobody shows up can turn out to be the best!
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Homework

Mirror, Mirror, on the Wall
1. I was going to let you skip homework today, but I’m a mean, strict teacher so 

fuggedaboutit. 

2. Look in a mirror.

3. Pretend to smile.

4. See if you can fake it till it’s real.

Tip:
Always, always, always call a store two weeks prior to your visit to 

confirm they have your books in stock. IN the store. Frankly, this is a 

good practice for every appearance. I cannot tell you the number of 

times I, and many of my friends, have shown up for a signing, only to 

discover there are no books to sign. 
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Chapter Nineteen

Skype Visits
One of my favorite thank yous, was from a group of teachers with whom I Skyped and 

answered questions about writing picture books. I've visited classrooms in Chile and 

other exotic locales around the globe.

If you don’t have Skype, go download it. Now. I’ll wait.

What are you still doing here? Okay, I see I’m going to have to convince you. 

This is an amazing application and you should—no, need—to be using it as a 

promotional tool! For World Read Aloud Day, I Skyped with a number of classrooms, 

free of charge. (Hey, it was WRAD!) But I got paid with amazing thank-you notes.

I used to offer gratis 20-minute Skype visits, but just because they were free didn't mean 

there was no cost. This was my standard response when I got a request to Skype with a 

school:
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Hi! 

I offer a 20-minute Q&A Skype gratis, though there IS “payment” involved—
see below! I also offer a much more involved 
Skyped presentation for $200/hour. 

There are only a few things I require as 
“payment” for a gratis Skype visit. Students I 
speak to have read my books or have had enough 
time with them to 
really be invested in 
the visit, which 
means older students 
(4th - 6th) have read 
at least three of  my 
picture books, as well 
as my novel.

The students and/or 
teachers have prepared 
questions prior to the chat.

Teachers agree to fill out an evaluation form 
and email it back to me.

I can use screen capture to promote my Skype 
visits.

If  all that sounds okay to you, let’s ink it in! And remember, I also do in-
person visits. If  you get two other schools to book me at the same time, I 
will give you each a substantial discount (amount of  discount depends on 
where you are located).

Thank you!
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I never had anyone say my “request for payment” was out of line. (the reason I no 

longer offer the free virtual visits because they ended up taking much longer than 20 

minutes, between the time spent writing emails back and forth, testing tech connections, 

which was a common request, and then my own resistance to cut the kids off. I 

calculated that the free 20 minute Skypes were taking over an hour of my work time, 

sometimes much more).

Skyping is great because you can do it from the same desk you work from, or from 

anywhere you’re traveling. I have yet to Skype from my iPad, but I’m looking forward to 

trying it.

There are a number of writers out there who are very active with Skyping.  Remember 

when I called Kate Messner the Skyping queen? She started a website devoted to 

authors who want to do a Skype tour for a new book. You can listen to one of my very 

early podcasts with Kate here, and Darcy Pattison offers great information in her Skype 

an Author and Tips for Skype Author Visit: Be Prepared.

Author Arthur Slade used Skype to promote the launch of his new steampunk series. 

Here’s what he told me about that experience: 

“With the launch of my steampunk series, The Hunchback Assignments, I wanted to 

create extra buzz and reach out to teachers, librarians, and their students. So I 
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designed a virtual tour called “The Hunchback Assignments Half Hour.” Each winning 

school would receive a half hour virtual visit (I didn’t want it to be longer because then I 

felt I should charge for it), a free signed book (my publisher mailed the book on my 

behalf), and postcards that my publisher had printed up. I sent out the "call" on 

Facebook and various listservs, and 30 schools in total were selected in the United 

States, Canada, and Australia (I only chose 30 because I didn’t want to overwork 

myself). 

“Overall, I view the program as a success. I made contacts with educators who then 

went on to promote the book and the remainder of the series, and even for the schools 

who didn’t win the contest, at least I had some ‘facetime’ with them. The downside of 

the tour was that it was time consuming. The upside is that I introduced several schools 

to Skyping and have been asked back for a paid visit since that time.”

For more on Slade’s Skype launch, read his post  here. And here is the link to The 

Hunchback Assignments website and my podcast episode with him is here. 
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Homework

Can You Hear Me Now?
Download Skype.

1. Figure out your pricing for a Skyped visit.

2. Add it to your visit packet and your site.

3. Contact Author Skype Tour to be listed.

4. Also list with Skype an Author Network.
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Chapter Twenty

Love Your Library
Librarians are superheroes, and I paid homage to them in this Library Love podcast 

episode. Between festivals, conferences, schools, and stores, I’ve done hundreds of 

visits, but I have made far fewer library appearances. Essentially they’re not much 

different from any other kind of appearance in that you need to have a tight presentation 

and bring your cards and brochures, etc. The thing is, libraries really need us to help. 

Budgets are plummeting and staff are being cut. We need to support our libraries 

through our own special talents! I’ve offered free presentations to distant libraries when 

I’m in town for a school visit or conference, and actually, sometimes they’re the ones 

that connected me to their local schools in the first place.

Some do pay honorariums, but I have donated my services to particularly financially 

troubled libraries. And I always say yes to my hometown library when they ask anything 

of me. (Do note, however, that my gratis presentation is an abbreviated one as I can’t 

do the extended lessons and educational presentation I charge for. That wouldn’t be fair 

to the schools and conferences that do pay me.) 
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When author Laura Ruby heard I was working on this book, she sent me her thoughts 

on the library/promotion marriage. When I read it, I cracked up, because she starts out 

with the same exact thing I had written, that librarians are superheroes!

“Librarians are the literary world’s superheroes, often living double, even triple lives.  By 

day, they’re maintaining collections, helping patrons, and organizing events.  By night, 

they’re prominent bloggers and reviewers.  They sit on prize committees and read 

hundreds and hundreds of books in order to find the gems that deserve those shiny 

stickers.  And they’re always looking for new ways to electrify young readers about 

books.  

“A simple yet vital promotional activity for any writer to do is to drop in the local library 

and introduce yourself and your titles.  Tell the children’s librarian what kinds of talks you 

offer.  If your local branch has had lots of visits from writers before, ask the librarian 

what kinds of programs he/she really needs.  Writing workshops?  Book trailer tutorials?  

Crafts?  Story time?  If it’s something you can do, offer to do it.  These small events can 

lead to more library visits, even a library tour (if the branch is part of a larger system). 

“But when it comes to libraries, the most important thing to remember is to be a 

superhero supporter.  Don’t just ask to give a reading, attend the readings of others.  

How to Promote Your Children's Book

katiedavis.com  137

http://www.lauraruby.com
http://www.lauraruby.com
http://www.katiedavis.com
http://www.katiedavis.com


Participate in library events and literary celebrations when you can.  It’s a lot more fun 

than wearing a sandwich board.” 

One way to meet librarians from all over the country is to attend ALA. That is, the 

American Library Association’s annual summer conference. And librarians have a 

secret: they are fun. I can’t figure out where that old stereotype of the shushy bun-lady 

came from! Whatever you do, if you go, bring more business cards than you think you’ll 

need. I highly recommend doing this, and you can do it in one of a number of ways. 

If it’s being held in your neck of the woods. 

If it’s not being held in your neck of the woods. It is an expensive venture, but you’ll 

make friends and connections like you wouldn’t believe! 

Pitch a presentation, panel, or workshop to the conference organizers.
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Homework

You’re Overdue
1. Call your local library and ask whether they’d like you to do a presentation for 

them, gratis. It’s a great way to practice what you’ll be doing in schools.

2. Check your state’s public and school library organization websites.

3. See where and when they hold their annual conferences. 

4. Find the calls for presenters and deadlines for materials.  

5. Pitch a workshop or a talk.  If you’re a shy person, get some writer friends on 

board, and pitch a panel discussion on a hot or relevant topic that concerns 

books.  

6. Ask your local librarian if he/she will be attending the conference, and if he/she 

would like to moderate the panel.  Sometimes your regional SCBWI chapter will 

have connections with the conference organizers, so you’ll be able to get 

involved that way.
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Chapter Twenty - One

Printed Giveaways
Now that you know about all kinds of appearances, are you going to arrive empty 

handed? No, you are not! Be sure to set aside a portion of your promotional budget for 

the printing of promo materials like bookmarks, flyers, or postcards, to be distributed 

when your book is published and at appearances thereafter. You can be very creative 

with these materials so they cost you little to next to nothing. For Little Chicken’s Big 

Day I created a “color your own” bookplate, signed them, and offered them to distant 

book stores. Full sheet sticker paper available at office supply stores have provided me 

with tons of great almost-free giveaways! A few of my picture books have been square, 

so I created three-inch-square business cards featuring my book cover that end up 

resembling mini books. I get compliments and surprised smiles when I hand out these 

cards.  Other authors report great reactions to the fantastic mini cards they print over at 

moo. Here is author Lisa Yee's cool collection (they're also made from nice, thick, 
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satisfying card stock). 

Printed materials are surprisingly affordable through internet-based printing companies. 

That wasn’t always the case. When I first started in this business, I spent countless 

hours at the local Kinko’s, spending a ton of money creating activity pages and 

bookmarks to give away. Oh! The frustration of trying to get something centered or the 

shade of magenta to come out just right, and the person behind the counter not caring 

that my beloved career depended on perfection!
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Now you can simply upload your art to a site that’ll print it out in full four-color on both 

sides (a printing process called four over four printing; the reason I’m telling you that will 

become clear in a moment). I say “art,” but don’t think I’m talking just to illustrators. All 

you writers out there can contact your illustrators and/or publishers, and if you’re 

promoting the book, they’ll almost certainly be fine with your using whatever art was 

created for that book. Just be respectful and don’t change anything. And when the 

illustrator or publisher hears what you’re up to, they might want to get in on it, allowing 

both of you to save money by splitting costs. Authors without art can create puzzles and 

other kinds of activity sheets.

Not every printable requires original art from your book. When Mabel the Tooth Fairy 

and How She Got Her Job came out, I created certificates of congratulations signed by 

the tooth fairy. I also created notes from the tooth fairy to children who had yet to lose 

any teeth and were really sad about that! If I hadn’t been the illustrator for the book, I 

could’ve gotten stock art of teeth for example, and again I urge you to visit 

istockphoto.com.

I’ve used Puzzlemaker to create reproducibles for teachers and libraries, or to give 

away at festivals. I’ve printed my visit brochures, postcards, and bookmarks at various 

online printers, such as 4over4.com (now you know the reason for their name), and 

willywalt.com, and I highly recommend both for their customer service and quality. But 
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there are many online printers out there now. The cost will depend on what you need; 

you should look at two or three sites before deciding. And don’t forget to search for 

promotional codes! Sometimes I’m just about to hit that “purchase” button when I 

remember to do a search for say, “4over4.com coupons” and find 20% off! I’ve found the 

most dependable coupons on retailmenot.com.

Often the printing costs are small enough that you can print more than one thing. 

WillyWalt has sold 5,000 bookmarks starting at $149. That’s a great deal. When you 

design your bookmark (the online printers usually provide templates, how-to’s, live 

chats, and FAQ pages to assist in this), make sure to use all that real estate and include 

multiple book covers, and use the front and back! Make the most of them. I love what 

Jane Yolen told me about her own bookmarks. She said, “I give out bookmarks with a 

poem on each, all about writing.” By the way, bookmarks can double as your business 

cards, so get your website URL on there so people can contact you through your site.

Both Ed Emberley and Charise Mericle Harper have fabulous giveaways that cost only 

the paper they’re printed on – though Ed had his professionally printed, you could easily  

print these from your home printer (which, when you think about it, sometimes will cost 

you more in time plus wear and tear). 
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Note the band around Charise’s piece? It is held by a little cupcake sticker and unfolds 

to reveal five-step instructions on “How To Have a Pretend Birthday!” 

Loreen Leedy has a creative kind of printable. She calls it an “uncommon coloring 

page”:
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She wrote to me, “For my picture book My Teacher Is a Dinosaur, I took the existing line 

art of a trilobite from one of the illustrations. I enlarged it to fill an 8 1/2 X 11 page, drew 

in a few rocks, some prehistoric coral, and the word Trilobite in hollow, fun-to-color 

letters. The book title and a copyright notice appear in small type along the bottom. I 

posted it on my website, blog, and Facebook author page as a ‘Free Trilobite Coloring 

Page.’ Only a few weeks later, if you go to Google Images and search for ‘trilobite 

coloring,’ my trilobite is on the top row at #3. It also comes up #3 on a regular Google 

search on ‘trilobite coloring page.’

How to Promote Your Children's Book

katiedavis.com  146

http://www.amazon.com/gp/product/0761457089/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=0761457089
http://www.amazon.com/gp/product/0761457089/ref=as_li_ss_tl?ie=UTF8&tag=katdav-20&linkCode=as2&camp=217145&creative=399373&creativeASIN=0761457089
http://www.katiedavis.com
http://www.katiedavis.com


“So, if you have an unusual element of your book suitable for a coloring page or activity 

sheet, it can turn up very high in search results. It was important that ‘trilobite’ and 

‘coloring’ were in the post title. Creative post titles that don’t reveal what is in the post do 

NOT help achieve high search results, as far as I know. In addition, trilobites are often 

specifically mentioned in elementary science curriculum guides, which makes it more 

likely that educators will search for one.

Your printables can double as free downloads on your website. These increase your 

site’s traffic and, if you continue to add new downloads, give visitors reasons for 

returning. Loreen’s trilobite blog post is here . 
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Homework

The Best Things in Life are Freebies
1. Make a list of what would be a great connection for your book.

2. Think of five creative ways to get the word out on your work without spending 

more than computer paper would cost.
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Chapter Twenty-two

Book Trailers
I have strong opinions on book trailers. I know. You’re surprised, right? Shocked, 

perhaps? I’m proud to say that this trailer I made for Little Chicken’s Big Day was one of 

five nominees for the 2011 Moby Book Trailer Awards, plus a finalist (at the time of this 

writing the votes haven’t been tallied) for a 2011 SLJ Trailee Award, as was the video for 

my book, Kindergarten Rocks!, so I put my strong opinions to good use. 

It helps that Jerry (my aforementioned husband) is a film producer, for sure, and he is 

brutal on me when I’m editing my videos—not only my trailers. “Cut it tighter!” I’ll hear 

over and over as I show him each new version I edit. As a result, I’ve gotten much more 

discerning as to what makes a good video or trailer. And by the way, though they’re 

really interchangeable, I tend to differentiate between a video and a trailer. I think of a 

video as more general, and a book trailer as specific as a commercial (much like a 

movie trailer).

 My three top rules:

1. No slow, loving pans of your cover.
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2. One to two minutes and make every second be there for a reason (yep, just like 

words in a manuscript!).

3. Don’t tell the whole story.

" Libba Bray’s video for Going Bovine is so funny and so well edited it is one of 

" very few exceptions to my time limit rule. I’ve even watched it multiple times and 

" crack up with every view. You better be that funny and edit that tightly if you’re 

" going over a minute.

A trailer doesn’t always have to be about the book. In fact, a video can be a related, 

more information-based video, and can give a backlisted book a much needed boost, 

like the one I did for my 2005 book, Kindergarten Rocks!

Cl ick
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livepage.apple.com

Erica Perl, author of Chicken Butt and the novel, When Life Gives You O.J., had this to 

say about book trailers: "I really subscribe to the “break free” school of book trailers, 

because the literal ones (pages turning and all that) are often a snore. However, I have 

zero training in video editing so I have learned all my lessons while making them. I’m 

really in awe of people who throw video up (wait, that sounded gross) all the time, like 

John Green. Me, it takes much longer to produce stuff that is concise (sometimes), 

entertaining (hopefully all the time) and marginally relevant to my books. I also devote a 

lot of my “production budget” to feeding good friends who have the Final Cut skills and 

are willing to hold my hand.

My goal is always to convey the feeling of the book and build interest, rather than 

actually giving a tour of it. Adam Rex is my inspiration ... his videos always relate to his 

books and give the flavor in ways that feel more like fun uses of the form rather than 

“this is what the book is about” reports. But, unlike Adam, I often make mistakes while 

making the videos ... which teach me more about what to do differently in my next 

video! 

For example …
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Chicken Butt! book video (done with Ayun Halliday, who was promoting her book, 

Always Lots of Heinies at the Zoo; this may be one of the rare “two books in one” 

trailers in existence): In which I learned not to rap on camera if you don’t know " how to 

rap, and especially not if you don’t have a backing track running, because "it is next to 

impossible to sync a back-beat up with existing audio.  I also learned " that no 

matter how fun and funny your video is (Rapping while riding on a library " cart? That’s 

comic gold!), if it goes over 60 seconds it is TOO LONG.

 

For my video When Life Gives You O.J. I knew I wanted to include super-cute dogs, 

royalty-free music, and a simple narrative highlighting one aspect of the story: a kid 

desperate for a dog ends up dragging around a “practice dog” made from an old orange 

juice jug.  I shot much of the video on my front lawn, putting the jug through its paces 

(“Sit!  Stay!  Fetch!”), and then I got one of my daughters’ friends to take it for a walk.  I 

used a Flip camera and edited the video using Final Cut Express.  I was tempted to 

include references to other aspects of the book—There’s a great grandparent/kid 

relationship!  And the family’s one of the only Jewish families in town!  And the 

protagonist is struggling to find her own identity while fitting in!—but ultimately I decided 

that being simple, concise, and funny were the most important things.  If I achieved 

those things, people would want to pick up the book … and then they’d discover the 

rest.
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Here is a transcript of a tweetchat I co-hosted with Dianne de Las Casas when the topic 

was book trailers. Dianne created a site for authors to upload their trailers (completely 

free) called Kidlitbooktrailers.com.

How does one create a book trailer? There are many ways. You can use animoto, 

iMovie, Keynote (and then record it with Quicktime – yes, I am a Mac girl). Or you can 

create stills through photoshop and then use a program like Screenflow to record and 

edit it. 
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Homework

The Backup Plan
1. Go back up whatever book trailers you’ve created. 

2. Now.

3. Now do it again. Yes, keep more than one copy.

4. Seriously, this shouldn’t even be homework.
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Chapter Twenty-three

Shine the Power of YouTube 
on You, Too!

There are so many things we can do to market our books, and since 1996, when I really  

started in this business, I’ve learned a lot, but the thing that has been intriguing me most 

lately is using video. YouTube is yet another social media site, and let’s not forget, the 

now the largest search engine out there. It’s important, and it can gain you fans and 

readers. 

Why should the cute babies, stupid cat burglars, and people doing things they shouldn’t 

be doing (back to the stupid cat burglars) get all the attention? You can easily harness 

the power of this incredible social media site for the benefit of your business. It’s easy to 

forget that YouTube is yet another social media site, isn’t it? But that’s exactly what it is, 

as you can “friend” people and follow them by subscribing to their channels.

There are a few ways to use YouTube to enhance your promotional efforts. I’ll go into 

them in a minute, but first I want to point out that YouTube isn’t the only video site out 

there. You should know about Teachertube, which allows educators to watch and 

instruct with video (and audio) in schools where they block YouTube.  I’ve had almost 
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20,000 views of my videos on Teachertube, which is tens of thousands more than on 

YouTube! In fact, Darcy Pattison offers a free “Special Report: 43 Sites to Post Book 

Trailers” here. But we’ll talk about the behemoth for now.

First, you want to create your own YouTube channel. I deleted my old channel only 

because of one reason: I didn’t know that when I signed up, the username would 

become my channel’s name. So choose the name you are happy with! I lost all my view 

counts and had to re-upload my videos for my new account. And you definitely want 

your own account in order to upload your videos and book trailers so you can keep it 

updated. 

Darcy advises, “Take the time to customize the look of your channel to match your 

website or the book cover, your choice. Notice that both Katie’s and my channel have 

the same color schemes as our websites. 

“Another advantage of creating your own channel is that it allows you to monitor viewer 

statistics. YouTube Insight is YouTube’s external-facing analytics and reporting product 

that enables everyone with a YouTube account to view detailed statistics about the 

videos that they upload to the site. Just log on, then click Account >My Videos>Insight.”

How to Promote Your Children's Book

katiedavis.com  156

http://www.darcypattison.com
http://www.darcypattison.com
http://booktrailermanual.com
http://booktrailermanual.com
http://www.katiedavis.com
http://www.katiedavis.com


One great thing you can do on YouTube is to link to your other videos in YouTube. That 

way, as soon as a viewer finishes watching your video, he or she’ll be offered another of 

your videos. I also love the ability to add “talking bubbles,” which I rely on for 

communicating subtopics and tangential information. (I do this in my books and on my 

website, too; I love talking bubbles!) Here is a video I’ve uploaded to YouTube which 

features the talking bubbles. 

Fun, huh? 

In a clever twist, you can get people to subscribe to your channel by adding video clips 

to the tail end of your videos. Make them short, just five seconds or so, and have them 

show how to subscribe to your channel. I’ve added these clips to two videos so far and 

have gotten a more steady stream of subscribers Here is one short video where I used 

this method. And here is a video of how I learned to do all this.
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Homework

Broadcast Yourself
1. Create your YouTube channel account even if you have no videos to upload yet.

2. Pick a name you’ll be happy to promote (it doesn’t have to mean anything).

3. Make or add a video.

Extra Credit Homework!

How you add talking bubbles to your videos on YouTube:

1. Log into your channel (read further to find out why you need to create your own 

channel).

2. Look at the “Video Owner Options.” 

3. Hit “video annotations.”

4. See lower left where there is a speech bubble icon and two other icons. You can 

also add a note or a spotlight.

5. Type in your message. Select time within movie you want that message to start. 

6. Preview.

7. Play around with the speech bubble “tail.”
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Chapter Twenty-four

Contests
The first thing I’m going to 

tell you is to never have a 

contest. Seriously!

Don’t have a “contest”—

have a “giveaway,” or a 

“sweepstakes,” or a 

“drawing.” The reasons 

are legal and boring, but 

take it from me, I’ve 

checked, and you just don’t want to use the word “contest.” And 

never, ever, ever, ever, ever do what this person below said he or she did. (I’m working 

hard here to not out him or her because what he or she did is really not good. In fact, 

I’m just going to say it. It’s bad. Very bad. On a lot of levels and for a lot of reasons.) 

How’s that for a lead in? Here goes, straight from my mystery person’s mouth:
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“Confession time—I am so bad with contests. I’ve held several on my blog, but haven’t 

gotten around to sending the winners their prizes. I’m hoping that I’ll get around to doing 

this.”

If you are bad with giveaways, don’t do them. 

But if you’re going to follow through, then do—absolutely DO—have giveaways. There 

are so many fabulous ways to use giveaways to generate excitement and a sense of 

fun around your book or your site. Everyone likes to get something for nothing! 

Giveaways are pretty easy to do, especially with social media tools at your fingertips.  

The obvious giveaway is a copy of your book, but try to come up with something that 

will not only promote your book but be fun for the participants, too. Do a search for 

“creative Twitter giveaways,” and you’ll hit the jackpot for examples.

Some people turn the giveaway into something grander by giving away valuable things, 

like manuscript critiques for a good cause. This is just plain nice. The popular young 

adult author Maureen Johnson has raised loads of money—and awareness—for a 

charity called Shelterbox after disasters like the Japan earthquake and tsunami and the 

hurricanes in the spring of 2011 here in the U.S. At this writing, Maureen has over 

32,000 Twitter followers—and she’s made a difference for people who really need it, 
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and though I am under the impression she’s simply doing something for the good of 

mankind (lofty words, but I’m serious), I don’t know her personally, so I have no inside 

knowledge of her motives. I don’t believe she has done it for promotional reasons at all. 

Maureen Johnson uses her powers for good, not evil; it is the best possible combination 

of good works and great promotion, whether she intends that end result or not. 

Before you rush to hold a 

giveaway, heed this advice: 

Keep it simple. How do I 

know that? Because I 

didn’t keep it simple and 

I failed, big time. I held a 

giveaway that was just 

too dang complicated. 

I ended spending a lot 

of time on it, between 

creating the art for 

the blog posts and announcements, and writing 

the blog posts and announcements, which I sent through mailings MailChimp. 

And then the requirements for entry were just too complicated:  I created this gigantic 

thing that would run for four consecutive weeks to celebrate the publication of Little 
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Chicken’s Big Day. The plan was that every Tuesday, starting on publication day, I 

would start a new sweepstakes, and it would end a week later on Monday at midnight. 

The next day, Tuesday, I’d announce the winner and the new sweepstakes. I had big 

prizes, ranging in value from $35 to $150 and at the end, I’d planned on having a fifth 

drawing of all the entrants, so even if someone 

didn’t win one of the weeklies, they’d have had 

a chance to win something after all.

Phew! The requirements were too much for 

people, and I get that. In fact, I realized that 

shortly into the giveaway and stopped the 

entire thing after the second week. Boom. That was it. I didn’t announce the stop, I just 

did it, and when no one noticed, I knew I’d done the right thing. 

Failing isn’t fun, but to be honest, I don’t mind that this giveaway fizzled, because I 

learned from that mistake. And now I hope you have, too.
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Homework

You May Have Already Won!
1. Come up with some fun giveaway ideas. When I was stumped, I tweeted a 

“come up with a great giveaway idea” giveaway. 

2. Set aside a stack of your books to give away.

3. Take one copy of your book, go to the post office and weigh it and buy the 

postage for it, and attach to multiple envelopes.

4. Post your giveaway on your blog and site now without the risk you’ll never get 

around to going to the post office!

5. Link it to Facebook, Twitter, and all the other fab social media sites you are 

involved with.

6. Create a winner video to create additional buzz and SEO like I did here.
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Chapter Twenty-five

Launch Parties: Real v. Virtual
Before you go any further, let me warn you: I’ve gone to the other side (that is, the 

virtual side). I’ll never throw a big in-person launch party again.

One reason is my new mantra, a saying I 

heard recently. It went something like, 

“You can spend money and then make it 

again. But once you’ve spent your time, 

it’s gone forever.” In other words, what 

is your time worth? Real world parties 

take an enormous amount of time and 

effort to throw. There’s some debate whether an in-person launch party is worth all the 

work, though the debate may actually already be over. I think the virtual launch 

proponents are starting to gain ground, if they haven’t already crashed past the finish 

line. Whether you do it virtually or in person, a launch is work. Writing a book is a lot of 

work, too, and whether or not you sell stacks of books at an in-person party, your book 

does deserve some kind of celebration, so have some friends over to your house. But 

rethink the big in-store shindig. 
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It starts with the math. At my 2002 launch 

party for my book Party Animals, I sold well 

over 200 books. Nice . . . but the royalties on 

those sales didn’t pay for everything I spent 

on the launch party.

Now look at the work in-depth. For Little Chicken’s Big Day’s launch party, I picked 

Madison, CT, the town where my author (and husband) Jerry grew up, and where we 

spend a lot of time in the summer. I approached RJ Julia Booksellers, and we set a date

—the day before Easter. I went on my regular “Good Morning, CT” segment and invited 

the entire state of Connecticut to attend. The movie theater across the street from the 

book store played our book trailer in the weeks leading up to the big day. I got local 

retailers to donate $650 in door prizes. It was a ton of fun, and the folks at R.J. Julia’s 

did a great job. That sounds like a success, doesn’t it? It was. Sort of. You see, I barely 

broke even in books sold versus expenses. I spent a lot of money and time on this 

event, but it’s hard to say that the return was worth it. True, you never know the ripple 

effect you’re creating, but next time, I think I’ll just do a lower cost, lower effort signing 

event at a wonderful independent bookstore and stick to a virtual launch.
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In fact, the editor of the book you’re reading right now launched her book, Writing Young 

Adult Fiction For Dummies, virtually. Deborah Halverson hit the virtual highway with a 

seven-day virtual book launch held not at a brick-and-mortar store but on her website 

DearEditor.com. She followed that with an eight-stop blog tour that she wrapped up with 

a grand finale webinar, which I hosted. The blog tour, which replaces the traditional 

bookstore tour around the country, stopped at all these sites on consecutive days:

July 18: Shrinking Violet Promotions 

July 19: SCBWI blog 

July 20: QueryTracker.net 

July 21: Elizabeth O. Dulemba Blog

July 22:  Cheryl Rainfield Blog 

July 25: Story Connection

July 26: The Got Story Countdown 

July 27:  “Four Fixes for a Flat Story” Webinar which you can watch here.

Friends and supporters easily spread the word of both events by posting the website 

links on their social media sites, creating buzz about Deborah’s book, and making it 

easy for people to just click over to the events. 
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Deborah considered both events a success in 

every way. She spent a lot of time putting the 

virtual launch and blog tour together—contacting 

hosts, preparing guest blogs and answering 

interview questions, and promoting both events. 

Her only monetary cost was the books that were 

given away as prizes during each tour stop and 

the postage for sending them to winners. 

“Hundreds of visitors logged onto the virtual 

launch each day,” Deborah says, “and they visited 

each blog site during the tour, garnering traffic and 

publicity for my tour hosts and their books. Nobody 

had to leave their homes to attend my events, and 

visitors just clicked over to on-line bookstores to 

order a book the very moment they decided to 

buy. Virtual launches are easy on everyone.”That’s 

sure a good argument for going virtual.

If you wrote “hold a launch 

party” on your 

brainstorming list ask 

yourself these questions:

‣ What is your goal? If  

it’s to celebrate the 

publication of your book, 

then go for it and party 

hardy! If it’s to make 

money, see #2.

‣ Will the expenditure 

exceed the royalties 

you’ll receive for the 

number of books sold 

at the event? You must 

do the math.

‣ What is your goal?  

(Yes, worth asking  

twice.) Do you really 

need to make a real 

world party?
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Homework

Houston, We’ve Got a Party
1. For the countdown to your launch (and yes, that is the winner of the Worst 

Homework Title Prize), decide on whether you’ll be throwing a real-life brick-and-

mortar party, or a virtual launch. After you decide to listen to me and choose the 

latter:

2. Become a follower of blogs that cover books like yours. Do this at least six 

months to a year in advance of your release.

3. Comment on the blogs, making connections.

4. Invite your blog pals to come to your site/blog to promote their work.

5. Choose a window of time, say the week of your publication date, to do interviews 

or appearances on the appropriate sites.

6. Contact the blog hosts—privately because you don’t want to put anyone on the 

spot—and ask whether those dates will work for the blog tour.

7. Create a book trailer and launch that the day the book comes out, too.

8. If you didn’t do your Chapter Six homework, go do it now.

9. Create a Twitter account in your character’s name.

10.Tweet from your character for the week (any longer and it could get a tad cutsie, 

unlike the title of this homework).
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Chapter Twenty-six

Unexpected Ways to Promote 
Your Book

You never know when an unusual opportunity to promote your book will pop up. You 

might not even intend to be promoting and a light bulb will go on out of nowhere. 

Be a Big Mouth
A few summers ago I was on the phone making reservations for the ferry to Martha’s 

Vineyard for a summer vacation. I told the woman helping me that I needed to get back 

to the Cape by 4 p.m. since I had an appointment in Falmouth at 4:30. Would I make my 

appointment if I used the ferry that she was suggesting? 

“Oh, yeah,” she replied. “Falmouth is 10 minutes from the ferry landing. Where’re you 

going?” 

“The bookstore,” I told her. 

“Eight Cousins?” she asked. That’s the indie bookstore in Falmouth that would be 

hosting the event.

“Yes,” I said, excited to share my news. “I have a new novel out, The Curse of Addy 

McMahon, and I am doing a signing there!”
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She asked me what the book was about, and 

of course I told her, since anyone who asks 

about my books gets an earful. She then told 

me that both her grown children are teachers, 

one a reading specialist. I asked if I could 

send her information about my books, and so 

now I’ve made a connection to two teachers 

in states where I had none before. All 

because I was going to Martha’s Vineyard for 

a vacation. 

So talk to anyone, though you definitely don’t want to be inappropriate or bore people. If 

it’s an obviously natural thing to bring up, be a big mouth!

Fill a Need
Kim Norman created a fantastic site called Author School Visits by State a few years 

ago. 

Q: How’d you come up with this idea, Kim?

A: When I did school visits, teachers and librarians often told me that finding a visiting 

author had been a time-consuming task. We’d lament that there was no “one-stop shop” 
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for finding authors, especially authors who were nearby, requiring lower travel 

expenses. One day it occurred to me that I could supply that need, so I started a free 

blog called Author School Visits by State and seeded it with several dozen of my friends 

and acquaintances.

Q: How has it done?

A: Over the next few months, the site went viral, and I was swamped with requests from 

authors, asking to be added to the site. There are now more than 700 listings on the 

site.

Q: What does it cost for an author to be listed?

A: I don’t charge authors to be listed, but I’m not a total altruist. Initially, I had asked 

listed authors to link back to the site, to help build its search engine rankings. A few 

months into the project, the site was ranking well, and it occurred to me that it would 

help my own personal sites rankings if I began to ask authors to link to me instead. So 

the author visit site has really strengthened my own site’s rankings. I’m in the top 10 in 

many search phrases related to author school visits.

Q: How has this idea, which is really helpful to thousands of other people, helped 

you promotionally?
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A: Another year into the project, I beefed up my own presence on the Author Visits by 

State site. I only list other authors under the state in which they live, but I figure: “I does 

the work, I breaks the rules!” so I added my personal link under about a dozen other 

states near mine. So, in the past year, my bookings have really taken off, especially out-

of-state visits to schools that had probably never heard of me before finding me on the 

Author Visits by State site. In 2009-2010, I did about a dozen “gigs.” In 2010-2012, I did 

over 35. 

Make Friends
This goes back to my favorite phrase: the operative word in social media is social. I 

have had friends for years, people I genuinely care about, whom I’ve never met. Two 

more recent pals are elementary school librarians extraordinaire,  John Schumacher 

and Shannon Miller. I met them through Twitter. (They are, respectively, 

@MrSchuReads and @ShannonMMiller.) Now Shannon has been a guest on my 

podcast and provides incredible, valuable literacy information that I’ve used repeatedly, 

and John (whom I finally did meet at ALA 2011 and adored in person even more than I 

had virtually) has fallen in love with Little Chicken’s Big Day so much that he’s basically 

adopted it. They both have been incredibly supportive and helpful friends in getting the 

word out about the book. John even bought over a dozen copies to give as prizes, has 

given the app to my podcast away as gifts, and chose the book to highlight on his 
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annual Reading Road Trip, where he posts videos and pictures of himself reading a 

couple of his favorite books.

Celebrate Holidays
I’ve gotten some great press and promotional opportunities because I created holidays 

inspired by my books. I’ve been invited on both radio and TV because of Get Ready for 

Kindergarten Month for which Kindergarten Rocks! was the catalyst, and thanks to 

Mabel the Tooth Fairy and How She Got Her Job, I created National Tooth Fairy Day, 

which is designated to be on the last day of Children’s Dental Health Month. I’ve been 

on radio and in newspaper due to National Tooth Fairy Day. I made both events official 

through Chase’s Calendar of Events. Producers will often look through that annual 

guide to find events to “hook” a story on. Be aware that Chase’s doesn’t accept every 

event, as I learned when I tried to establish “I Hear You Cluckin’ Week” for 

communication between parents and children, of course to be associated with Little 

Chicken’s Big Day! That was a no-go. 

Fear No Niche
 Christine Fonseca wrote to me, “Appearances—both live and virtual—have been a 

huge help to my promotional efforts for my book. A key to its success, really. But getting 
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those initial appearances with a small niche book was difficult. So I used the combined 

power of social networking and appearances to really get doors to open.

 

“My first book, Emotional Intensity in Gifted Students, is a non-fiction book for a small 

niche market. As such, I knew I would need to do a TON of promo to launch the book. 

So, I worked out a deal with a friend who hosts a regular chat on Twitter related to gifted 

education. For one hour on my launch day, I was the featured expert in an international 

Twitter chat. It was amazing and did so much to get the name of the book out there. I 

couldn’t have launched it better. I sold through my tiny print run within the first week, 

and sold through the next run over the next month. More importantly, the twitter chat 

opened the door to numerous appearances—in real life, and virtually. Since that initial 

chat, I have “spoken” at three global conferences on virtual platforms (including Second 

Life and Learning Central), and have booked numerous speaking engagements in 

person. The chat opened those doors, connecting me to experts and decision-makers in 

the field.”

 

Create a New Product
Phillis Gershator wrote about using a CD as a promotional tool, telling me, “When Bread 

Is for Eating was a featured selection on “Reading Rainbow,” we decided to do a CD of 

the songs, and we hoped for experiential ‘synergy,’ with one format enhancing the other, 

as well as promotional synergy.
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“We sent copies of our CD out for air and on-line play. 

Written reviews were positive: ‘Teacher and Librarians 

could totally use this album,’ ‘wonderful family music 

experience with direct ties to children’s literature,’ adds 

‘depth to a story time’... Just what we had hoped to hear!

“The outcome so far? On the negative side:

• Professional and manufacturing costs higher than anticipated

• Poor timing, heading into the recession

• No obvious impact on book sales

• Very low CD sales

“On the positive side:

• Good feedback from customers 

• Desire—and the confidence—to do more projects like this, but in connection with a 

specific book

• Insight on improving presentation in the future; for example, more repetition of lyrics 

for more audience participation

• Realization that we have yet to see how things spin out over the long term—creative 

effort is never wasted!
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“The promotional goals we had set ourselves failed, but doing the CD was creatively 

satisfying and had an inspirational carry-over effect for us. David summed up the 

experience: “Fun project if you don’t mind losing money.”

“In addition to involving music professionals, we came away with a few pointers for 

more promotional success:

• Keep abreast of trends, i.e., independent CDs are becoming outmoded.

• Coordinate with publishers if at all possible.

• Expect to exceed your budget.

• Actively promote/perform in person.

• If money is no object, enter award competitions and advertise. 

• Create a music video.”

Do Something New
Dan Santat had a brilliant idea when it came to promoting his graphic novel, Sidekicks, 

and it had the added bonus of supporting his local independent bookseller,  Mrs. 

Nelson’s Toy & Book Shop. He made the book available for purchase on his website for 

one penny more than the cover price. Then he walks in to Mrs. Nelson’s and buys a 

copy from them for the customer who bought it from his site. The added added bonus 

bonus on top of that is he offered extras like signing every copy and “fangated” 
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materials (that would be something extra available only to a special group of fans, like 

someone who “Likes” your Facebook page, or a visitor to your site who opts in to your 

mailing list). 
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Homework

Expect the Unexpected!
1. Sit down with a piece of paper and a pencil. 

2. Not at the computer. Paper. Pencil.

3. Write down every single thing you can think of that has to do with your books. 

Does your character lose a tooth? Write down “pediatric dental association.” 

4. Continuing that idea, write a press release about how a parent can cover his or 

her tracks when they forgot to put the money under the pillow.

5. Send to the PDA for their newsletter.

6. Search online for dentists who blog, and follow them, then approach for an 

interview.

7. Is there a product you can create to boost your book? A tooth pillow? A 

downloadable note to the tooth fairy? 

8. Write down every “stupid” idea you have. No one ever has to see the list, but you 

never know when a smart idea will work its way in there!
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Chapter Twenty-seven

QR Codes and How to Use Them
So, you have a wonderful site, incredible books, and a content-heavy, info-filled blog. 

Wouldn’t it be great if you had a great promotional tool that would allow you to take 

these things with you everywhere you go and just hand them to people like a business 

card or brochure? I’m going to tell you how you can do exactly that. And I’m going to tell 

you why you should.

2011 is the year QR codes really started popping up in the US. “QR” stands for Quick 

Response, and what it is is a two-dimensional image, kind of like a bar scan. Only 

different. And QRs are perfect for getting the word out on your app, e-book, site, or 

blog.

They’ve been around since around the year 2000 in Japan, (where they were invented), 

but they’re just starting to edge into the American tech way of life. 

Don’t get what they are? Check out this graphic explanation by the tech-savvy, comic-

creating Daring Librarian. 
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And if you still don’t get it—and don’t worry, it took me a while too—keep reading. 
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What are the steps to start using QR codes?

Step 1: Decide what you want to promote. 

Your e-book? App? Book? Site? Trailer?

Step 2: Create a code.  

 Here is the code that I made for my 

book trailer (which I forgot to print on my new 

cards! So 

what did I do? I printed them up on sticker paper, 88 

to a page, peeled ’em off and stuck them to my new 

cards). I created this code   

that leads to my podcast archive, using the free 

online service Kerem which also has the ability to 

create color codes.

 

Step 3: Your target audience, having downloaded a free scan app, such as Qrafter 

(which was created by Kerem), scans code (that is, reads the code via the app in a 

smart device) to reach the destination you have chosen when you created your code.

Ideas for destinations:

Idea #1: Information
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Say you wrote a book called Elephants in the Wild. Your QR code could lead a person 

to a video showing ... guess what? Elephants in the wild. Or to a downloadable activity 

sheet for teachers, all about elephants. Or to a digitally signed bookplate that 

booksellers can download and stick in your books. Or … the list could go on till the end 

of this book!

Idea #2: Promotion

Scan this    

and you’ll be taken to a video where you’ll see me 

promoting other people’s books on TV

Idea #3: Connection

Imagine you’re on a plane, winging your way to 

someplace fabulous. If you’re anything like me, you will have the good fortune of being 

seated right next to a teacher who will be thrilled when you hand her your card with a 

QR code on it that leads straight to your “Freebies for Teachers” page on your website.

Idea #4: Excitement

Do you have a backlisted book you want to give a little lovin’ to? Create a scavenger 

hunt for your readers in which they follow the clues provided with consecutive QR codes 

you’ve created—the winner gets a free signed copy! Or do a video like the 
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“Kindergarten Advice from the Experts” I did for my book  

Kindergarten Rocks!  here.

Where can QR codes be used?

I heard of one school librarian who created QR codes that 

led to book trailers, cut them out and taped them to the 

book’s spines, allowing kids to watch the trailer first before borrowing them. She 

reported that books with trailers circulated more than those that didn’t. 

Elementary school librarian John Shumacher was featured in this School Library 

Journal article when he was named a “Mover and Shaker” in 2011. The article stated 

that Mr. Schu, as he’s called (even by me!), “… had his fifth graders write book lists and 

reviews, then QR code their suggestions so that other students could see what they 

like. Few have smartphones, so Schumacher lets the students use his iPhone to walk 

around the library and read what they created.

“It will draw them into the books, and perhaps they’ll read something they haven’t read 

before,” he says. “I’m really big on advertising.”

You Can Also Use Them on Promotional Items Like …
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Temporary tattoos to give out at the ABC conferences (that is, ALA, BEA, NCTE, 

etc.)

Stickers

Business cards

Tee shirts

Magnets

Name tag

Printed in your book

On your brochures

On your site

In your email signature

What is the call to action?

Buy your book

Take a survey

Join your mailing list

Direct people to your fan page

Watch a video

Get to your site

Win a contest

Learn more about your book’s subject
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Homework

Qurious About QRs
You don’t need a smart phone to use QR codes in your promotional efforts, so don’t 

worry if you don’t have one. If your target audience does, then you should consider 

using them as a bonus way to promote. I’ve even provided conference handouts via QR 

codes! If I print them on little cards, I also include the URL for people who don’t have a 

smart device.

1. Figure out what is the one most important thing online that you want to promote?

2. Go to the URL of that target, and copy the URL in the address window.

3. Go here and paste the URL in the appropriate place.

4. Pick your colors, remembering to do a lighter one for the background, and that 

the colors should contrast.

5. When the image generates, save it to your computer and name it 

QR_TITLE.png.

6. Open in an application like Photoshop or Illustrator and create stickers.
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Chapter Twenty-eight

Media
People think it’s hard to get on TV. And it is—if what you’re shooting for is the “Today” 

show. But if you have a local cable show or news station, often they’re actively trolling 

for people to come on. I used this knowledge to get a monthly segment on the ABC 

affiliate WTNH’s “Good Morning, CT.” I didn’t get the gig because of luck or because I 

was more talented than the next person. I got it because I wrote a proposal to do it. It 

was that simple. I knew whom to address the proposal to because I’d gone on the show 

for my book Kindergarten Rocks!, after creating and registering Get Ready for 

Kindergarten Month through Chase’s Calendar of Events (see Chapter Twenty-six). You 

can easily research the producers for your local shows and send them proposals. It 

takes a bit of time, sure (what doesn’t?), but it’s not hard.

If the thought of going on television freaks you out too much, what about radio? A 

podcast is just a radio show heard via the internet. I started my podcast because I’m 

passionate about children’s books and wanted to be able to talk about them to authors I 

admire. That podcast has become more popular than I ever imagined, and I love it more 

than I expected. Consider starting your own podcast. Or go on someone else’s show; 

there are a lot of hosts on the internet who would love to have you as a guest. I 
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recommend sniffing around the iTunes store, TalkShoe, or Blog Talk Radio to find shows 

that are right for you and for your subject matter. 

And you know what? Don’t discount the big guns, like NPR. Young adult author Sarah 

Stevenson didn’t! She told me that “the idea of acquiring the intellectual street cred of 

appearing on National Public Radio may seem like a dream out of reach, but I assure 

you it’s anything but.  An NPR appearance is not an impossible dream at all. For me, it 

turned into a dream come true.

“First, remember that while National Public Radio is, indeed, a national news agency, 

the way NPR gets to your stereo speakers is usually via a local affiliate station. And 

those local affiliate stations have local programming. If your NPR station has one of 

these shows go to its website and find the appropriate contact link for the show. Send 

them an email, or ask your publicist or agent if they’re willing to do it. 

“My experience with NPR started with a chance appearance in an Insight segment 

about National Novel Writing Month several years ago. I was only one of a few guests 

who were part of the segment, but it gave me the confidence to try approaching the 

program’s producers when my first novel came out earlier this year. My publicist got in 

touch with them, they got in touch with me, and the rest is—well, if not exactly radio 

history, a real highlight of my debut publishing experience.”
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There are a ton of websites that can help you write a press release, like PRWeb,   

PublicityInsider, or even Wikipedia. I've included an example of a standard press 

release at the end of this chapter. The main thing I’ve learned from my years writing 

them for school visits, appearances, and even in my previous life working in marketing 

at non-kidlit-related companies, is this: write it like an article. That way, if a small paper 

wants to just print the whole thing, it can. 

Imagine you’re a news producer or reporter. What kind of story would appeal to you? If 

you have a book that features the animals of the Gulf Coast, you could focus your pitch 

on how oil spills are having an impact on those animals. Or if your novel revolves 

around a bullied kid, connect it to the many unfortunate true stories or viral videos that 

are constantly on the news. You need to have an angle.

Tip:

When being interviewed, know in advance what your top, say, three points are that 

you want to make. No matter what, be sure to say them early, trying to connect to the 

questions of the reporter, even if they’re not directly related. Why? These segments 

whiz by and before you know it, you won’t have said your title, your URL, or 

whatever it was you wanted to make sure to promote!
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Contact: Name     FOR IMMEDIATE RELEASE 
Tel:  
Cell: 
Email: 
 

HEADLINE HERE, ALL IN CAPS 
 
LOCATION (ie NEW YORK), Month Year—Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here Body text here 
body text here Body text here body text here. 
 
“Maybe a quote can go in here.” Body text here body text here Body text here 
body text here Body text here body text here Body text here body text here body 
text here Body text here body text here Body text here body text here Body text 
here body text here Body text here body text here Body text here body text here 
Body text here body text here Body text here body text here. 
body text here Body text here body text here Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here. 
 
“Another quote,” said Name. “Quote continues here.”  
 
body text here Body text here body text here Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here. 
body text here Body text here body text here Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here. 
body text here Body text here body text here Body text here body text here  
 
body text here Body text here body text here Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here. 
 
body text here Body text here body text here Body text here body text here Body 
text here body text here Body text here body text here Body text here body text 
here Body text here body text here Body text here body text here. 
 
  
For more information, or to schedule an interview with NAME, please call NAME 
at 555-555-5555 or email NAME at name@name.com 
 

--30-- 
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Homework

What’s Black and White and …
1. Write a press release. 

2. Call your local cable or radio station and find out who the producer is, and make 

sure to spell his or her name correctly!

3. Before you go on the show, write out your “script,” that is, what are your bullet 

points you want to get across? I’m not nervous when I go on TV now, but I was 

when I started! Knowing what you’re going to say will assuage your fears.
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Chapter Twenty-nine

Do’s and Don’ts
It seems fitting, at this point, to get down and dirty with some essential do’s and don’ts. 

I’ve collected not only my own but other writers’ too. As I always say, the more you give, 

the more you get.

First, my most elemental do’s and don’ts:

Do announce to the world when you’ve taken on a new project so that if you don’t 

complete it you’ll look like a total idiot! Fear of public idiocy is prime motivation for 

following through.

Don’t worry if you do end up looking like a total idiot. It’ll blow over.

Do write something every day. 

Don’t forget you can do it!

Do be generous in your reciprocity, even when it’s a hassle.

Don’t be scared.

Do it (whatever “it” is for you) even if you are scared.

Don’t feel pressured to do things you don’t like doing or feel uncomfortable about. 
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Do love your work!

I asked for some do’s and don’ts from some writers and illustrators who have had their 

own journeys through the publishing business. Here is what they shared. 

Sue Corbett says

Do make a book trailer! It’s another way to let your creative freak 

flag fly!

Don’t hang on to that book trailer until the day your book launches. Make it several 

months in advance and make sure the sales reps at your publisher get it FIRST. A good 

trailer will get them jazzed about your book and give them something to show 

booksellers that will explain your book quickly and effectively. 

Here is the trailer for The Last Newspaper Boy in America

Note from Katie: I agree with Sue here as far as getting it to the publisher about 

six to eight weeks early. However, from the research I’ve done about YouTube, if 

you are going to upload it there, and you should, do it the day the book debuts, or 

a few days prior at the earliest. Views tend to be highest the first week of a video, 
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then gradually slow down, and you want the trailer to initiate a sale, so the book 

should be available!

Brian Lies says

Do focus on your craft—your writing and/or drawing can 

always get better, and you want to keep pushing yourself 

to learn.

Don’t focus so much on publication, because the most important part is the time you 

spend creating a story, and publication is something which happens when you’ve been 

successful at working hard on your craft.

Do focus on your craft. Your writing can always get better, no matter how much people 

around you love your work. Your drawing can always improve. So, write or draw as 

often as you can.  You don’t have to produce something brilliant every day, just produce 

something. If you’re not coming up with ideas, to paraphrase poet William Stafford, just 

lower your standards.

Don’t focus so much on publication. Publication is something which comes when you’ve 

worked hard on your craft (see above). If you focus just on getting published, the most 
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important part of writing a book gets shunted to the side (that pesky “writing” part). 

Enjoy the process of building a story. Make it really good. Raise the bar for yourself; 

don’t be satisfied by a series of sentences strung together which more or less explain 

what happens. Each sentence has to move the story forward.  Each word has to be the 

right word for the sentence.

Elizabeth Rusch says

Do dress in costume! It’s more fun for you and 

your audience. Kids love it!

Don’t forget to include a picture of yourself in 

costume in promotional materials.

Barney Saltzberg says

Do write every day. Brainstorm. Noodle. Journal. Take 

notes. Get in the habit of writing every day. Take risks.  
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Don’t give up. Don’t try to write about something you “think” will sell. Don’t assume that 

if a child likes what you have written, you have necessarily written the next best seller. 

Don’t rhyme, unless you actually know what you are doing. Dr. Seuss and Shel 

Silverstein have a habit of making us ALL think we can do that. It’s hard to rhyme with 

the correct rhythm and meter. Don’t let anyone tell you what to do. (Including me!)

Lee Wind says

Don’t call yourself “a Book 

Reviewer”

If you’re a writer or 

illustrator of children’s 

literature and you talk 

about other people’s books on your blog as many of us do, I think it’s important to 

consider that you might want to be a book recommender rather than a book reviewer. 

Here’s the thing—a real review weighs the pros and cons of something and gives an 

honest, forthright personal opinion. Some of the most fun-to-read reviews crackle with 

wit as they point out a work’s flaws. But this is a small world made smaller by blogs and 

Twitter and Facebook and Google searches, and children’s publishing is even smaller 

still. I’ve heard editors say flat out that if they’re interested in acquiring an author’s work 

and then while they’re doing their Google search on the author they discover that the 
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author—in a review—panned some other project that editor worked on, they won’t go 

ahead with buying the book. To use the first grade vernacular: Don’t poop where you 

eat.

On my blog, “I’m Here. I’m Queer. What the Hell do I Read?” I got around this dilemma 

by having my readers post their reviews of the books in the comments section for each 

book post—and I just provide a summary, what’s GLBTQ  (which stands for Gay, 

Lesbian, Bi, Transgender, Queer) about a work, a link to the author’s website, and 

another to buy the book. And the few reviews I’ve done on my blog (mainly for the 

section “picture books I wish had been read to me when I was a little kid”), and other 

blogs like Guys Lit Wire and Prism Comics have all been raves, and I can tell you that I 

sweated over each of the “constructive” comments I made.

So for those of us who create Children’s Literature, let’s call ourselves “book 

recommenders.”

Do blog (and write) from your passion. I think if you’re going to be blogging, figure out 

what your passion is and run with that. Building an audience and a following takes 

time. When I started blogging three and a half years ago, if I had 35 visits in one day I 

was thrilled! Thrilled, I tell you. Now, over 1,000 blog posts in, I get excited when it’s 

over 900 visits in one day. It’s your passion that’s going to sustain your interest in 
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keeping up with it over the long haul. It’s also your passion that’s going to infuse every 

post you do, and that’s going to make you a destination for those who share that 

passion. If you find yourself struggling to figure out what’s your niche—what sets you 

apart from other bloggers—know that delving into the stuff you really love is the answer. 

Jennifer J. Stewart says

 

Do: If you pester a reporter for an article about a story, and he/

she doesn’t bite, pester another with another angle; just don’t 

be a pest.

Don’t: Don’t let anyone talk you into doing a book signing on 

Jan. 2nd when yours is a Christmas book.

Erica Perl says

Do:  With a book trailer, be brief (under 60 seconds if 

possible), be snappy, show the book but not JUST the 

book, think about who your audience is and the feeling 

you want to leave them with (it is called a “trailer” for a reason ... your role model should 

How to Promote Your Children's Book

katiedavis.com  197

http://www.jenniferjstewart.com
http://www.jenniferjstewart.com
http://www.ericaperl.com/
http://www.ericaperl.com/
http://www.katiedavis.com
http://www.katiedavis.com


be the best movie trailer you’ve seen, not the best book you’ve read), be flexible and 

regroup if what you’re trying to do just doesn’t work, shoot a lot of stuff so you have clips 

to work with, always get parents’ permission if you are videotaping kids, and, above all, 

have FUN!

Don’t:  Simply read, explain, or flip through the book (if you must, spend 10 seconds on 

this, then move on!), use random images or footage that isn’t related to your book, 

ignore audio issues like poor sound quality, try to edit on your own if you really don’t 

know what you are doing (instead, get a knowledgeable friend to help or take a class), 

just say “thanks!” to your video editor pals (home-baked goodies and/or gift certificates 

ensure they will be excited to help with your next video ...).

Do: keep it snappy (one minute or less), peppy, considerate (get permissions for filming, 

images, and music), and clever so people will want to check out your book!

Don’t: just plain read or explain the book on film

And when in doubt: add a chicken.

How to Promote Your Children's Book

katiedavis.com  198

http://www.katiedavis.com
http://www.katiedavis.com


Liz Scanlon says 

Do: Visit schools, interact with actual kids, laugh.

Don’t: Wear tight shoes, skip lunch, or do six 

presentations a day.

A note from Katie: My recommendation is to limit your 

presentations to THREE per day!

Elizabeth O. Dulemba says

Do: Bring giveaways to all event—they always go over well. 

Don’t: Wear low-cut shirts to speaking engagements. With 

kids as your audience, you tend to lean over a lot. Ha!
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Peni Griffin says:

Do: Treat it as a job.

Don’t: Treat it as a chore.

 Roxyanne Young says

Do: Think way, way, waaaaaay outside the box.

Don’t: Forget that you’re a professional, all the 

time, no matter the venue. Act like one. (The 

internet never forgets.)
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Homework

Play Hooky!
1. You’ve done enough homework, you’re off the hook!
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Chapter Thirty

The End … of the book 
The Beginning … for you! So there you have it—all my tricks, tips, secrets, and even 

exercises to promote your books and help your career. I hope I’ve armed you with tools 

you can really use and ideas you can follow up on and make your own. Above all, I 

hope that I’ve inspired you to reach out to other people in your efforts to self-promote so 

that you can help them even as they help you. Reciprocity rocks!

And again, a gentle reminder that I worked really hard on this book to share everything I 

know, the best possible and most professional information I could. I hope you will 

respect that and not share or distribute your copy to anyone. 
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Questions and/or Feedback
If you have questions or feedback, or just want to share your own tips and experiences, 

please feel free to record an mp3 file on a smart phone and email it to me (best audio), 

or call my podcast hotline and leave a message at 888-522-1929 (not great audio) or 

submit your input to the comments section on my site here or on my Facebook page 

here.

Thank you for buying my book, and I want you to know I really appreciate your 

time and attention. If you have about 42 seconds to spare, I’d love to hear what 

you thought of the book by filling out the teeny tiny four question survey here. 

I wish you piles and piles of good luck and great ideas. May you have a New York Times 

bestseller!
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Resources
Sites and lists to connect with other authors/librarians/teachers

LM_Net listserv

Jacketflap.com

American Association of School Librarians

Sites that help you market your book

TheBookMarketingNetwork.com

AuthorvisitMatch.com

Amazon Author Central

LibraryThing.com

Sites that help you learn the business

TeachingBooks.net

PW Kids Bookshelf

Shelf Awareness

SLJ online newsletter

Honing Your Craft (by no means a comprehensive list)

write4kids.com 
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Writopia - (more for kids)

Emma Walton Hamilton 

Institute of Children's Literature

Vermont College of Fine Arts, Writing for Children and Young Adults Novel Writing 

Retreat

Hedgebrook (women writers retreat) 

Djerassi Artist Residency

Rutgers One-on-One

Anastasia Suen

Highlights

Kindling Words

SCBWI - various and nationwide
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Independent Book Stores
Bookstores come in all shape and sizes. Every customer has his or her preference—

which may shift depending on each book and circumstances. I've striven to give you 

options in this book. Here are a few more. 

indiebound.org A great site to help consumers find local brick and mortar bookstores.

Booktenders' Secret Garden Children's Bookstore & Gallery

42 E. State St. Rear

Doylestown,Pa 18901

215-348-7160

Contact: Ellen Mager 

They say: 

“Local and Published by a "real" publisher: Please come in,

introduce yourself and show me your book! 

Out of town: and Published by a "real" publisher: Send a postcard, or a letter with the 

information.

Self published: Local. Call and arrange to stop in and show me your work. If I think it fits 

my store I will take one or 2 on consignment (not less than a 40% discount).
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Out of town:  Send a letter/e-mail with sample pages. I will contact you if I am 

interested.”

Colgate Bookstore

3 Utica Street

Hamilton, NY 13346 

Mailing address: 

13 Oak Drive

Hamilton, NY 13346

(315) 228-7480

Email the Buyer

Email the Manager

They say: “We host regular children's programs and are happy to hear from authors of 

traditionally-published and self-published books.”

Eight Cousins

189 Main St.

Falmouth, MA  02540

Email

508-548-5548

They say: “Children's books and more, including self published books on consignment.”
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Hooray For Books!

1555 King St.

Ste. 101

Alexandria, VA 22314

703-548-4092

Email

They say: "Send us a galley or sample and we'll happily consider carrying 1-2 books on 

consignment, 60/40 split, if we feel the book fits our store. For book signings,  we'll put it 

in our newsletter & on our web page, but require commitment on part of author to 

promote their book.

The King's English Bookshop

1511 South 1500 East

Salt Lake City, UT 84105

Phone: 801-484-9100

Email

Laurel Book Store

4100 MacArthur Blvd.

Oakland, CA 94619

510-531-2073
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M 10-6 T-F 10-7  Sat 10-6 

Contact: Luan Stauss

They say: “Call, email, or make an appt. to come by and tell me about the book once 

you  know who is likely to buy it, what age group it will appeal to, what else is on the 

market that compares, where you think it will be shelved, what else might tie in with it, 

and what you do for possible events. Then we'll consider it for standard consignment.”

Lift Bridge Book Shop 

45 Main St

Brockport, NY, 14420

585-637-2260

Email

They say: “Lift Bridge is a full service book store with a strong Children's Department. 

Contact us if you have put together an event based on your book, and you would like us 

to host you for the event and a book signing.”

Little Joe’s Books

25 Katonah Ave

Katonah, NY

914-232-7278
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Mudsock Books & Curiosity Shoppe 

11850 Allisonville Rd

Fishers, IN 46038

317-579-9822

Email

They say: “Contact us if you would like to have a book signing and/or place your books 

on consignment in our store.”

Once Upon a Time

2207 Honolulu Ave

Montrose, CA  91020818-248-9668

Email

They say: “Established in 1966, Once Upon a Time is the oldest children's bookstore in 

the country.  We love creating magical and memorable events that kids remember and 

that help sell books!”

Merritt Bookstore

57 Front Street Box 918

Millbrook, New York 12545

845-677-5857

Email 
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R. J. Julia Booksellers

768 Boston Post Road

Madison, CT 06443

(203) 245-3959

Email

The Storybook Garden

260 S. Texas Blvd., Ste. 106

Weslaco, TX 78596

(956)968-READ

Email
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Book Bloggers
Clara Gillow Clark

Clara Gillow Clark

I interview authors of children's books only and sponsor a Writing Contest with cash/

book prizes and publication on my blog for grades 4-8 in the spring. Rules and details 

posted for submissions at that time. 

Anne Sibley O'Brien

Coloring Between the Lines

This blog looks at issues of race and culture in relation to creating and using children's 

literature, as seen by a white author-illustrator of multiracial, multicultural books, with 

illustrations from my books and sketches.

Margo Tanenbaum

The Fourth Musketeer
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My blog specializes in reviewing historical fiction and history-related non-fiction for 

children through teens.  If you are interested in submitting your book for review on my 

blog, please contact me at email.  

Erik M.

KID BOOK RATINGS

The best and worst children's books of all-time, and everything in between. just one 

dad's opinion... plus thousands more from people like you! I accept submissions and 

usually review them within a week of receiving them.  Hard copy or digital copy is fine, 

and I leave it up to the author/publisher/PR agent to decide which format is best for 

them.

Phyllis Harris

Phyllis Harris illustration for children's publishing

Sharing sketches, and paintings for the publishing and licensing industry. Comments 

welcome.giveaways (especially if you mail the book/s to the winners).
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Rachna Gilmore

Rachna Gilmore's Writerly Plarks*

*Writerly play work and larks: insights and tips on writing fiction, book recommendations 

and more.

Loreen Leedy

Loreen Leedy Books 

The official blog by the picture book author-illustrator to share work in progress, news 

about upcoming books, activities for kids, tutorials, and other fun stuff.

Zoe

Playing by the Book

I review picture books which inspire play in our family. I accept submissions but am UK 

based (though with a worldwide readership). I have a full review policy here.
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Dad

Read Aloud Dad 

Simply reading the best children's books to my twins. 

I review only books that I personally buy. No exceptions. No submissions. 

Rukhsana Khan

Khanversations

Rukhsana’s thoughts on the children’s book industry, creativity and life in general.

Shirley Duke

Simply Science

I blog about children’s nonfiction and suggest an easy science activity to accompany the 

subject from the book. Links for further information follow the post. I accept a limited 

number of review copies because I blog once a week.
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Wrapped In Foil Blog

At Wrapped In Foil we review picture books, easy readers, and middle grade children's 

books with a heavy emphasis on nonfiction, particularly science and nature titles. We 

accept submissions.

John Nez

John Nez

I'm a children's book illustrator and author of more than 50 children's books. My blog is 

where I post snippets of ideas and photographs of things I like.

TeachingAuthors

We are six children's authors who also teach writing.  Our posts include curriculum, 

writing and poetry prompts, tips for writing teachers, aspiring and published writers and 

poets, interviews with other authors who also teach, and reviews of books relevant to 

our audience.  
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Lisa Taylor

Shelf-employed

Shelf-employed is a blog of "reviews and news you can use" for busy librarians, 

teachers, and caregivers. As a public librarian, it is my look at books, audiobooks, 

websites, and movies for children and young adults. I post reviews and multimedia 

booktalks for use in promoting children's literature. I do accept ARCs, but do not 

promise to review them.  If an author contacts me via email, I will normally respond if I 

am interested in the book.  I don't accept books that I don't plan to read. If I dislike a 

book, I will normally refrain from posting a public review.

Maryann Cocca-Leffler

Maryann Cocca-Leffler Author-Illustrator of Children's Books

My blog is where I share news of what I am working on and stuff about life and the 

publishing industry.

Jeannine Atkins
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Jeannine Atkins Writing and Stuff

At Views from a Window Seat I discuss what I'm reading and writing, focusing on history 

and fiction for children and teens.

Uma Krishnaswami

Writing With a Broken Tusk

Writing With a Broken Tusk is a blog about overlapping geographies and writing books 

for children--guest posts, interviews, posts on the craft of writing and on teaching 

writing. Culturally grounded books of special interest. 

Elizabeth Koehler-Pentacoff

Reading, Writing and Elizabeth

Reading and writing with a focus on writing advice, workshops and contests for kids.

Submissions: Comments are welcome and I receive frequent questions regarding the 

contests and workshops I list for students. 
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Ms. Yingling

Ms. Yingling Reads

In an effort to read all books before purchasing them for my middle school library, I 

review 5 or more middle grade fiction and nonfiction books per week. Books for boys 

are emphasized with most Fridays being dedicated to Guy Fridays. Resource pages on 

different genres appealing to boys appear at the top of the page.

Shutta Crum

Shutta’s Site

Children’s author site with posts and links to articles about writing for young readers and 

the writing life.

Alexis O’Neill

School Visits Experts
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SchoolVisitExperts helps children’s authors & illustrators navigate the world of making 

public appearances. School visit tips and case studies are welcome from authors & 

illustrators and the teachers, parents & librarians who host book creators. Email me

Cheryl Rainfield

Cheryl Rainfield: Avid Writer, Teen Fiction Writer, and Book-a-holic 

I write about the children's and YA book world, inexpensive ebooks, books I've loved, 

book news, and my own books. I also review some children's and YA books (though I 

have a huge backlog so am not accepting many right now, and am mainly focusing on 

picture books). I welcome guest posts that are about reading or writing children's or YA 

lit, literacy, and book promotion. I also will post author interviews and do book 

Anastasia Suen 

5 Great Books

" I booktalk 5 easy readers with a common theme.

Chapter Book of the Day

     I booktalk books with chapters: early chapter books, middle grade and YA.
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If you would like me to share your NEW 2011 or 2012 book with my readers, ask 

your publisher to send it to: Anastasia Suen, PO Box 262472, Plano, TX 75026-2472. 

(Publicists, email me for UPS delivery info.)

Picture Book of the Day: A Booktalk Blog

     I booktalk picture books, and board books for babies and toddlers.

Chapter Book of the Week: A Booktalk Blog 

I booktalk books with chapters: early chapter books, middle grade and YA.

Barney Saltzberg 

Barney Saltzberg Noodlings  

Author, Illustrator, Songwriter writes about the process of creating picture books and 

music for children.

Nicole Zoltack
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Where Fantasy and Love Take Flight

I use my blog to talk about books and writing in general and have started to review 

books as well. If you would like for me to consider your book for review, please email 

me Please no erotica. I am willing to read books for all ages and nearly all genres.

`

As I was finishing the last revision of this book, Google+ was unveiled. As my friend 

Jackie Green always says, “Timing.”  

In an effort to keep this as up-to-date as humanly possible, I recommend you read this 

fabulous guide to Google+ called Why I'm Loving Google+: Perspective of a writer, 

illustrator, musician/songwriter and board gamer (plus tips for newbies) by Debbie 
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Ridpath Ohi. Please read it with 

the knowledge that this is 

newborn social networking, so is 

in the very early stages at this 

printing, and though I’ll try to 

keep everything in this book up-

to-date, this baby is growing 

before our eyes! If you’re 

interested in keeping on top of it, 

I recommend you follow Debbie on Google+.

And here are more resources provided by Debbie:

 Google+ Info site: Unofficial info about Google Plus, regularly updated

Google Plus: Ultimate Quickstart Guide: from Eugene Teplitsky

Mashable Google+ Complete Guide

Collaborate Google doc: essentially a wiki, open to anyone to edit. I linked to Google+ 

Info's blurb about it instead of the doc itself because if too many are editing it at the 

same time, the link won't work

How to Use Google+ Hangouts (wikiHow): basics, with screenshots

Where To Hangout At Google+: user-maintained directory of current G+ Hangouts

Google+ Cheat Sheet: one-page list of shortcuts 
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Google Plus Tips & Shortcuts: Andrew Shotland keeps this list updated

Google+ Privacy: 5 Settings You need To Know

What are Google Circles and how do I use them? by John Haydon

Taming your Google+ Circle madness in 3 easy step: Vincent Mo

How To Make A Private Circle: Kimberly Castleberry

10 Google+ tips to help you get off to a good start: Deb Ng

 Ultimate Google+ Tips and Tricks: Tech Exclusive

Don't disable Google+ notifications - Filter them!: Google+ Info

Why Google+ Is Awesome For Cartoonists: Ryan Estrada
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